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ABSTRACT

This dissertation begins by describing the importance, functions and
circumstances of the local press and its influence on local pecople and

their daily lives.

Since one of the main aims of this research was to investigate the
different characteristics of the local newspapers of the two countries
{Turkey and England) and the particular local circumstances which
affect each newspaper, it has been considered important to examine the
newspapers in various categories such as amount of news, number of
advertisements, photographs, articles and features and the other

information provided.

Three Turkish and three English local newspapers have been chosen and
studied over six months with 2-3 randomly chosen issues from each
month. The results have been put into graphs and tables then

commented upon.

Finally the differences and similarities have been defined with their

reasons and some observations and opinions have been suggested to

Turkish local newspapers.
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INTRODUCTION

Clearly, if we are to understand the society in which we live we must
attempt to explore and theorise about the ways in which we communicate
with each other. Students of the social sciences have paid increasing
attention to the problems of philosophy, sociology and psychology
which underlie the messages which we transmit to each other in person,
through our culture, and through our institutions, including those
which have been specifically developed as media of communication.
This attention is justified, and for two reasons. Communication
should have a key place in any models of man or of society which we
may be striving to create and refine. And the understanding of
camunication processes and structures is a necessary preliminary to
any effort we might make at improving our social relationships and

institutions.

The local newspaper is one of the most important key elements in local
comrmmi'cation in a mass media context. Local newspapers are local
pecple's ears, eyes and voices. They organise local peoples' daily
lives, they are published to inform and at the same time they
entertain and influence. These are the main functions of local

newspapers.

Therefore, the aims of this research were to find out the

circumstances of the two countries (Turkey and Britain) newspapers, to



discuss and analyse their problems, to discuss the role of local
newspapers in regional social life and to find out the differences and
reasons for these differences in both countries newspapers. Then a
number of recommendations and solutions for the Turkish local

newspapers are made.

At the initial stage of this research project, three local newspapers
from Turkey called Sakarya, Olay and Ekspres and three 1local
newspapers from England called the Leicester Mercury, Loughborough
Echo and the Herald Post were chosen. The samples cover six months
from December 1990 to May 1991. Among the chosen local newspapers, the
Loughborough Echo and the Herald Post are published weekly, and the
others are published daily. Three issues for the daily papers and two

for the weekly papers were chosen randomly from each month.

Examination of the local papers has been carried out mainly in there
categories which are news, advertisements and others. As well as the
above three categories, photographs, article features, information

provided are also examined.



CHAPTER 1

LOCAL PRESS

1.1 PRESS

Definitions

The Webster's Third New International Dictionary's definition of Press

is:

The gathering and publishing or broadcasting of news
Newspapers, periodicals and often radio and television
news broadcasting regarded as a group.

C. News reporters, publishers and broadcasters as a group.
D. Comment or notice in newspapers and periodicals". [1]

w ¥

According to the press, the definition of a newspaper is "a
publication usually issued daily, weekly, or at other regular times
that provides news, views, features and other information of public

interest and that often carries advertising” [2].

However, C.P. Scott, in the Manchester Guardian (May 1921) said ﬂdat a
newspaper is much more than a businesé, it is an institution, it
reflects and influences the life of a whole commnity, it may even
affect wider destinies. It is, in its way, an instrument of

govermment. On the other hand, Kingsley Martin, in his book entitled

" "The Press the Public Wants", underlined that the newspapers have

always depended on their public, and the public does not hand out



fortunes to those who present the truest possible picture of public
events" [3]. He also emphasised that the popular press can only
exploit an existing movement: it cannot create anything except

temporary excitement and subsequent disillusion and bewilderment [4].

The newspaper, as its name suggests, is primarily a disseminator of
news -~ factual reports of what is happening to mankind in its personal
and social 1life, politics, government, economics, crime, sport,
science and the arts. To the newspaper's news core is added opinion,
criticism, comment and interpretation. A third ingredient of the

newspaper's formula is the entertainment feature.

Serving such an insistent human demand and upon the basis of this
history and this formula the newspaper has today become a major social
institution. It is influential and powerful, although not unlimitedly
so. It can destroy, and build. It can motivate society or restrain it.
So powerful has the newspaper became that concern is growing over the

discharge of its public responsibility [5].

Short History of the Newspapers

Forerunners of the modern newspaper include the Acta Diurna {"daily
acts") of ancient Roame - posted announcements of political and social
events - and manuscript newsletters circulated in the late Middle Ages

by various international traders, among them the Fugger family of

Augsburg.



In England the printed news book or news pamphlet usually related to a
single topical event such as battle, disaster, or public celebration.
The earliest known example is an eyewitness account of the English
victory over the Scots at the Battle of Flodden (1513). Other

forerunners include the town crier and ballads and broadsides.

In the first two decades of the 17th century, more or less regular
papers printed from movable type appeared in Germany, Italy, and the
Netherlands. The Dutch "corantos" ("current news"), which strung
together items extracted from foreign journals, became the sources for
English and French translations published in Amsterdam as early as
1620. Rudimentary newspapers appeared in many Eurcopean countries in
the 17th century, and broadsheets with social news were published in

Japan in the Tokugawa period (1603-1867).

The first English corantos appeared in London in 1621. By the 1640s
the news book had taken the form of a newspaper - the title page being
dropped. The first English daily was The Daily Courant (1702-35). Not
until 1771 did Parliament formally concede journalists the right to
report its proceedings. The Times, which became a model for high
quality and later led in mechanical innovation, was founded by John

Walter in 1785, and The Observer was founded in 1791.

The Thirty Years' War (1618-48) set back incipient newspapers in
Germany, and censorship in various forms was general throughout

Europe. Sweden passed the first law guaranteeing freedom of the press



in 1766. In France the first daily "Journal de Paris", was started in
1771, and the Journal des Debats (1789), published until World War II,
was founded as a daily to report on sessions of the National,

Assembly. Papers multiplied during the Revolution and decreased

sharply after it.

The first newspaper in the United States, "Publick Occurrences Both
Foreign and Domestick" (Boston, September 1690), was suppressed by the
colonial governor after one issue. In 1704 the Boston Newsletter began
publication as a weekly issued by the postmaster. The Boston Gazette
(1719) was printed by James Franklin, Benjamin Franklin's brother.
Independent newspaper publishing in the English colonies is considered

to have begqun with James Franklin's New England Courant (1721) [6].

The first printing press in Turkiye (Turkey - formerly the Ottoman
Empire) was set up in 1727. The first newspaper, Takvin-i-Vekayi, was
published on 1 November 1831 in Istanbul in Ottaman Turkish. It was
the govermment's official medium of cammunication to the public and

was also published in Greek, Arabic, Armenian and Persian issues.

After Takvim-i Vekayi non-official newspapers started to be published
during the Ottoman period such as Tercuman-i Ahval which was the first

regular private Turkish newspaper (7)),

PRS- 5 §



1.2 LOCAL PRESS

Definitions

The Oxford English Dictionary's definition of Local Press is "a
newspaper distributed only in a certain area and use, featuring local
as distinct from national news" [8]. Also, according to Webster's
Third New International Dictionary's definition of local press it is
"a newspaper story or item of interest mainly to readers who live in

the town or city where the paper is published" [9].

The Importance, Effectiveness and Responsibilities of the Local Press

The modern newspaper is society's primary instrument for mass
camunication. It has with greater regularity, over more years and in
more places, Kept a logbook of human affairs than any other medium of

cammunication [10].

Although the local press clearly has a unique place in the life of the
canmunity, its investigation, to date, has been slight. Opinions might
well differ as to the sense in which local newspapers may be regarded
as instruments of government, but it is hardly in dispute that the
press holds a central position in the relationship between the

governed and the governors.

The Research Report on the Local Government Elector which was carried
out for the Maud Committee on the Management of Local Government,

attempted to uncover the sources and character of popular perceptions



of local govermment. The local newspaper, it was asserted, is "the
biggest vehicle of communication for local government". The survey
revealed that 79 per cent of the electorate claim to be regular
readers of local newspapers, with another 10 per cent reading them
irregularly. In the county boroughs the 'regular' total was as high as
84 per cent. When asked the source of information of 'the local news
item most recently heard' (of those who had heard any news of their
local council in the previocus month) 68 per cent nominated the local
paper as that source, campared with only 11 per cent for the next
largest category, those who had heard it "by word of mouth" fram
friends, neighbours or workmates. The Skeffington Committee noted that
"we héve no doubt that the local press provides one of the vital means
of publicity open to a local planning authority. It achieves enormous
coverage, scamething approaching 90 per cent of the adult population
are likely to read at least one local newspaper and, so far as the
authority is concerned, such publicity is free”. In their search for
means of increasing public participation in planning, the Commdttee
assigned press publicity a vital role. "Publicity alone" they comment,
"is not participation, but it is the first essential step towards it"

[11].

It is known that papers reach far more people than actually buy them.
The Institute of Practitioners in Advertising estimate that three
times the number of people who buy a paper actually read one.
Unfortunately, their surveys do not cover the provincial or local

press but, at the national level, they believe that 50 per cent of
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people see more than one paper daily. The readership of the
provincial evening newspapers as estimated by the Evening Newspaper
Advertising Bureau in 1969 is particularly high. Generally, in the
cities proper, these newspzpers are taken by over three-quarters of
the households. In terms of social class the readership is
proportionally slightly more working than middle class, a margin which
increases as one moves from the south to the north of England. The
reverse is true in the case of the weekly paper which, generally, is
more widely taken in the south than the north and by a larger

proportion of the middle classes as one moves south.

The more 'local' a paper is, the greater the probability of its
readers having read other papers at other 'levels', and that this will
form an element in the overall context in which the local paper is
viewed by its readers. However we are unable to say what degrees of
overlap are involved. It would, in particular, be useful to know what
proportion of readers of provincial morning and evening papers are
readers of other local papers, such as weeklies, operating within the

circulation area of the former [12].

News with a strong flavour of gossip and local colour is for many
pecple simpler to understand, as well as having a stronger personal
draw. In her comment on the local paper, for instance, this London
housewife makes her attitude to the national paper equally clear: "I
only read the local paper, there is a lot to do with local things, and

I understand them, and the ups and downs of the rates which concern



us". Another working-class reader of a north London local paper
enjoys his sense of identification with local celebrities; "There is
the general news of the village, local news - I read all about the

famous Spurs".

Even so, there is no doubt that working class people are more
interested than the middle-classes in the local weekly. This is for
the most part a matter of strength of feeling rather than of numbers
approving and disapproving, but it is interesting that the local
weekly is read equally by people of every incame group, in spite of
the more usual tendency for the better off to read more. This is
undoubtedly due to the attraction of gossip and local news, 'serious'
news 1s of less interest tc working-class people than to the more

adequately educated middle-classes.

A supplementary question in the second part of our main survey asked
local weekly readers how they felt about their paper. More than half
those who replied did so more or less favourably, and only about a
sixth disliked it without the qualification that they read it for its
local news and gossip. The most striking thing about the replies,
however, was the class difference. A much higher proportion of
working- than of middle-class people are favourably disposed towards
the local weekly, although middle-class people tend to make up for
their lack of approval by indifference, or with a grudging admission
that they read it, rather than by any outright condemnation. However

to some extent it seems likely that the middle-classes are merely

10



expressing what the less articulate working-classes feel. In all
groups favourable feeling is seldom enthusiastic and it seems clear
that indifference is a very common attitude where the local weekly is
concerned. One in sixX expressing explicitly unfavourable feelinés is
probably a minimum estimate, based on the replies of those people who
are most conscious of their feelings and most willing, able to express

them directly.

At the lower level of the educaticnal scale, the local weekly is
enjoyed because of the ease with which local events can be understood
and absorbed, and because the reader is more likely to be concerned
with a restricted circle of interests. The upper level,  on the other
hand, can to some extent be represented by members of Mass
Cbhservation's National Panel of Voluntary Observers. In 1947, these
were asked for an account of their habits and attitudes concerming the
local papers of their area. Since the general term 'local paper' was
used, many of the replies discussed provincial evening papers rather
than local weeklies. As these present such a similar picture,
however, they were all in included in analysis of results, only
excluding the London evening papers and any others with a circulation

sufficiently widespread to forfeit their strictly local character.

The results are interesting. Two-thirds of the whole sample said they
read local papers, the same proportion as read evening papers in the
general population, and rather more than read local weeklies. One of

the chief reasons why people in this group avoided the local paper was

11



again its conservatism. Entertainment announcements and
advertisements are each nearly as often mentioned as all the varieties
of news, and of the latter national news forms only an insignificant
part, about a tenth of the total news mentioned. Where there is more
than one paper available the one with the most 'local colour' is
generally chosen - although in scome cases all are taken for various
reasons, for for its advertisements, ancther for its relative lack of

political bias, and so on.

In this middle-class group, opinion about local papers is almost
equally divided between praise and criticism. However this does not
mean that these people are equally favourable and unfavourable towards
the local paper, since there are still one-third who, for one reason

or ancother, do not read a local paper at all [13].

The process of dissemination involves the sale of copies of the
newspaper. This in turn involves the finding and keeping of a market
i.e. purchasers, some of whose needs the paper is prepared to meet and
go on meeting satisfactorily. The newspaper, to continue in business
as a profitable enterprise, must do two things. First, it must sell
space, from which comes most of its revenue. Secondly, it must retain
reader-interest in order to sell copies so as in turn to make itself

attractive to advertisers wishing to reach large numbers of people.

Advertising revenue is a far more significant contribution to incame

than sales. Hence readership is a more wvital consideration to

12



newspapermen than circulation. Revenue comes roughly in the
pmportion one-third sales, two-thirds advertising. With weekly papers
the advertising proportion goes up to 80 per cent. Of the latter about
half is classified, i.e. local individual and domestic. Advertising
revenue is thus a campensation for heavy loss on the cover price of
the paper. It is, inevitably, sensitive to the state of the econcmy.
The econcmic squeeze of 1966~8 lowered newspaper profit margins and

led to strenuous newspaper campaigns to ensure more and new sources of

advertisements of all kinds [14].

Newspaper owners and editors as businessmen must know their market and
gauge that mix of information which will give them a viable level of
profit. Basically this means that they must balance what is cammonly
called "news" with advertisements. The cost to the newspaper of
advertising is more than borme by the advertisers. The cost to the
newspaper of providing news of all kinds is sane what recouped fram
sales of the paper and the generation of more advertisements. However
those in the news do not pay to be in the press except where, as in
the case of some local authorities, they employ public relations
officers and staff. The imperatives of the newspaper are clear. It
will find itself seeking to maximise advertising at the same time as
it seeks to provide "news" which will ensure constant or growing

sales, in turn to ensure its advertising income [15].

The local weekly paper and the metropolitan daily are unlikely to

campete except in the sense that as commercial enterprises they are

13



poth subject to econamic conditions. A price increase on the part of
the latter may well result in a fall in the circulation of the former,
as readers decide which is the more dispensable. However, in general,
they provide a scmewhat different focus of interest for their readers.
A series of weeklies operating under the umbrella of the large
metropolitan daily camnot replicate the latter's service, but must
seek to play the distinct role of providing information about local

residents, local issues, local neighbourhood organisations etc.

Undoubtedly, as Berolson put it "different people read different parts
of the newspaper for different reasons at different times" putting it

to uses which do not always correspond with the newspaper's own avowed

purposes.

Again, the papers provided a respite from personal care - hence the
escape value of the "human interest" story. They also provided an
essential tool for daily living - with their lists of entertainment,
goeds for sale, cammercial information, births, deaths and marriages.
"In short, there are many ways in which many people use the newspaper
as a daily instrument or guide and it was missed accordingly”.
Finally, they provided a characteristically twentieth-century form of
social contact - "they also supply guides to the prevailing morality,
insight into private lives, as well as opportunity for vicarious
participation in them, and indirect 'personal' contact with
distinguished people". Berolson further suggested that, insofar as

reading is in itself pleasurable and socially approved activity in

14



modern society, the newspaper was the most readily available and
easily consumed source of these gratifications. In short, media use,
in its various forms, takes place "because it has met needs in the

past, or ... is being tried because it is expected to meet present

needs" [16].

vThey liked to read of their friends' activities". Lord Thomson
asserts that much of the appeal of local papers is that "people like
to see local names, local streets”. There is clearly much that is
valued in the regular news of births, deaths and marriages, which
alone ensure the mention of hundreds, if not thousands, of families in
the paper each year. Add to this classified advertisements, useful
information such as matters concerning road-works etc. Politics as
such, is of interest largely as a branch of general news - and scme
'political’' news is simply not popular at all. Doubt may be expressed
as to how much political news is actually read at all or, if read

assimilated {17].

1.3 INTERNAL AND EXTERNAL INFLUENCES OF THE LOCAL PRESS

It is well known that the intermal influences on the press are the
editors, correspondents, the paper's own organisation, working
conditions, policies, political stance, stories and news coverage

capabilities.

15



Also the external influences are the reader, advertisers, local

authorities and the other media in the region.

Internal and external influences together affect the paper. These
influences also create advantages and disadvantages for the 1local
press. For instance, news gathering and publishing ability depend on

the internal influence.

There are in general five channels of local news coverage available in
the large urban centres of CGreat Britain. Fram the most parochial to
the most general these are: the loccal weekly paper, the local daily
paper (usually only an evening one although some provincial mormings
survive), local broadcasting regional broadcasting and the national
press. An important element in this context is the 1c§cal freelance
news agency, especially in determining what news item qualifies as a
good story, because this is often the source by which news media at
city, regional and national levels are alerted to stories of general
interest at the borough or parish level. The chief concern here is
with the press, although broadcasting features to a considerable

extent in one of these case studies.

The local weekly press makes a poor showing as an object of study. At
the mention of the parochial names of the local newspapers looks of
amused contempt leap to the faces of academics engaged upon, say,
studies of criminality among the Watutsi, or the educational

backgrounds of flagellant nuns in southern Italy. This is hardly
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surprising. No one who has been involved in local newspapers can have
escaped noticing that many people regard them as unsophisticated,
parochial and overfull of births, deaths and marriage annocuncements,
not to mention advertisements for second-hand paraphernalia. However
despite is limitations, the weekly newspaper in Britain performs a key
role in the news-gathering network. In this it differs radically from
its counterparts in the United States. This key role serves two main
functions, the provision of trained personnel and trade-union members,
and the supplying of news both as tip-offs and as written-up news

stories to other parts of the news network [18].

What is distilled from these contacts as useful is written up, or in
the case of advance notice of events such as weddings or spring fairs,
entered in the office diary for coverage. Information is also
telephoned and written in by contacts - headmasters, vicars, local
government officers, o¢fficials of voluntary organisations and
political parties. These contacts have often been carefully trained by
the newspaper over a period of years into coming forward with news,

and recognise what will make news.

The office diary is the means whereby the editor knows what needs to
be covered and who is covering it: it contains appointments to see
golden wedding couples for 'pic' and interview, the place and times of
inquests, court cases, royal visits, strike meetings and the opening
ceremony for the new sewage works. Against each job the initials of

the reporter and photographer responsible will be entered. The

17



newspaper's coverage of such matters as councils, courts, inguiries,
tribunals or inguests is routine and directly or indirectly protected
by the legal obligations of such bodies to execute txransactions in
public view. Ceremonials such as mayoral dinners, the opening of
exhibitions, the inauguration of a new comissioner of boy scouts are
routine coverage. The participants want the publicity and the éditor
needs the news material, especially accompanying pictures with seas of.

full faces to boost circulation.

In all this the newspaper is totally passive, waiting for news to come
in. However the paper also looks for news. Reporters make daily,
weekly, monthly or occasional calls on a variety of contacts. These
contacts occupy two kinds of position: officials who are "gatekeepers"
in same formal network, or they are unofficial, local barrack-roam
lawyers, leather-mouths, receptacles of secrets who are nodally placed
in informal neighbourhood, family or workplace networks of gossip.
Daily calls are made to the police, fire and ambulance stations,
hospitals and the coroner's office. They may be by telephone or in
person. Personal visits are most likely to be made at the police
station. The call may be a highly formal inquiry to an office holder,
or it may be a friendly chat with a particular policeman or hospital
secretary whom the jouwrnalist has known over a number of years. The
information gleaned may be directly related to official business,
details of accidents, fires and deaths, or it may be news of police
wrestling tournaments, hospital dances or personal anecdotes about a

fireman who has built a yacht in his back garden.

18



weekly calls are made on people who are known as good sources of
jnformation, those well disposed towards the press. One paper may as a
matter of policy send its reporters around to all its newsagents in an
attempt to set up a network of informants. The general intention is to
get news from all the geographically separate parts of the circulation
area. The reporter visits or telephones vicars, mayors' attendants,
shopkeepers, social club secretaries, trade-union officials and
company professionals. Less freqguent calls are likely to be made to
headmasters, librarians and choral society secretaries, whose flow of
information is geared to longer time periods such as school terms or

seasons [19].

When the local newspaper editor comes to create his edition for the
week or the evening he has to assess: (a) the raw material - bits of
information - in the light of how much space he has available, which
is calculated on the basis of a ratio of news to advertisements, the
advertisements being a controlling factor, (b) the cost of particular
kinds of coverage, (c) the circulation pull of any particular coverage
bearing in mind the audience to which it will be directed, (d) the
need to have something in the paper by the deadline, which is at the
same time up to date. The reporter is aware when collecting his data
of these sorts of factors, because he is acguainted with the news

editor's or editor's previous responses to similar material [20].

In all, the following aspects of the influence of newspapers have been

explored:

19



a)

b)

d)

Editorial influence on opinion

The impact of reviews, specifically on cinema etc

The impact of the sports page, specifically on f£illing in
football-pool coupons

The influence of the press in relation to that of other opinion-

forming media e.g. books, radio etc. [21].
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CHAPTER 2

METHODOLOGY

2.1 THE SAMPLES

At the initial stage of this research project three local newspapers
from Turkey called Sakarya, Olay and Ekspres were chosen. Three local
newspapers from England were also chosen: the Leicester Mercury,

Loughborough Echo and Loughborough Herald Post.

The samples cover six months, that is December 1990 and January,

February, March, April and May 1991.

Of the six papers chosen, the three Turkish papers and the Leicester
Mercury are published daily. The other two English papers, the

Loughborough Echo and Herald Post are published weekly.

For the daily papers three issues from each month were chosen
randomly, similarly for the weekly papers two issues from each month
were chosen (Appendix A). Consequently, the following number of

issues were studied:

Sakarya 18 issues in 6 months
Ekspres 18 issues in 6 months
Olay 18 issues in 6 months
Mercury 18 issues in 6 months
Echo 12 issues in 6 months
Herald 12 issues in 6 months.
21

g vel‘&“”‘

.
jﬁm?;ga“mhum



2.2 THE INTERVIEW QUESTIONS

Since one of the main aims of this research was to investigate the
different characteristics of the local newspapers of the two countries
and the particular local circumstances which affect each paper, it was
considered important to find out the editors' opinions and knowledge
of their own papers. For this reason face to face interviews were
conducted with English editors, whilst a list of questions with a
covering letter explaining the purpose of the interview, was sent to
the Turkish editors. In order to get a clear idea of the newspaper the
editors were asked the same 20 questions whether by post or in the

face to face interview.

The editors' answers and the information received by post have been
given, together with the researcher's own examination notes in Chapter

3, paper by paper.

Questions to the Editors

1. When was your paper first published?

2. How often is your paper published?

3. What is your method of distribution?

4. What is your geographical area or cities for circulation?

S. What is your circulation figure?

6. How many correspondents, editors and technical staff do you have?
7. In which specific fields do you have correspondents (departments

of correspondents)?
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19.

20.

2.3

Each

what is the educational background of your staff?

How much do you use news agencies?

what kind of news do you think appropriate or inappropriate?

How is your liaison with the readers and local authorities?

Do you think there is competition between your paper and the
other papers?

what sort of pramction do you do?

What is the percentage of incame from advertisements and sales in
relation to other aspects of the newspaper?

What is the amount of your weekly or monthly total expenses?
Which preparation and printing technique do you use?

How many pages do you usually run and what quality paper do you
use?

Does the printing press belong to the newspaper? If so is there
are other publication running besides your paper?

Are there are alterations which you are plamning to do in the
paper?

How would you assess your paper and problems if you have any?

THE PROCEDURE

newspaper and its issues have been examined as follows:

News

a) total number of news items (all kinds of news including
sports news)

b) number of local news items

c) number of national news items
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Advertisements

a)
b)

c)

d)

e)

£)

g)
h)

total number of advertisements

nunber of display advertisements

number of classified advertisements:

for English papers: for sale/to let/wanted

fér Turkish papers: to iet/wanted

number of trade advertisements:

recruitment/educational/fine arts/auctions/travel /business to
business/magazine survey/facsimile

number of leisure (or entertaimment) advertisements

food, drink, restaurants/opera, ballet, concerts/cinema,
theatres, holidays.

number of for sale advertisements (for Turkish papers only)
public announcements (or notices)

personal amnouncements:

deaths/marriages/births/memories

1) trade and professional advertisements
j) motoring

k) property

Photographs:

a) total number of photographs

b)
c)

d)

e)

number of news photographs
number of advertisement photographs
number of other photographs (e.g. authors or television

programmes )

colour photographs.
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Total number of news pages

Total number of advertisement pages

Total number of articles and features

Total number of other items, that is television/radio programmes,
campetitions, horoscopes, stories, serial reports, cartoons,
various information (e.g. weather, doctor or health 1line,
chemists, police/fire/ambulance and other important telephone
nurbers), important events samples from o©ld published iésues,
church services, childrens' games, bingo or word plays,
crosswords, useful information bus/train/airline office telephone
numbers, the paper's own announcements for readers or
advertisers).

Total proportion of the rest of the news

Total number of news from news agencies

Total number of advertisement features.

Each newspaper was examined once fram a technical point of view by
number of pages, paper size, printed area sizes (in ), number of

colours, size of one colum, number of colour pages, impact of layout.

In a further study, 3 issues from each month were collected fram each
daily newspaper (2 issues for weekly papers). The occurrence of
articles, advertisements etc outlined above was counted. In this way
the average figures for each item in each newspaper were calculated
for one month. After this, all six months were added together and

then divided by six to give an average figure for each item, for each

newspaper .
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2.4.1 Bnalysis of Individual Issues

SAKARYA: 1

Technical Research

MARCH 1991

A.

B.

News

Page
Page

Page

Number of pages =6

Paper size = 57 x 80 cm
1 page size = 57 x 40 am
Printed area size on one page = 52 x 38 cm
Number of columns =8

Each column =4 cm

Number of colours

4 (black, red, yellow, blue)

Colours are used on pages 1 and 6

Layout = big format letters; colourful pages; photographs
are not in colour; news is very short; headlines are all
different format (font). Many photographs. There are news,
immer page and content announcements and an editorial on

the front page. Name of the newspaper is at the top of the

page.

1: total news = 6, local = 6, national = 80%
3: Total news = 7, local = 7, national = 50%
6: total news = 9, local = 9, national = 100%.
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Advertisements

Page 1: total advertisements = 1/1 trade advertisement/5%

Page 2: total advertisements = 1/1 leisure advertisement/25%

Page 3: total advertisements = 4/4 display advertisements/30%

Page 4: total advertisements = 17/1 trade/5 for sale/ll
display/60%

Page 5: total advertisements 3/1 public announcement/1
leisure/1 trade/80%.

Photographs

Page 1: 7 news photographs

Page 2: 1 advertisement photograph

Page 3: 3 news photographs/1 other photograph

Page 4: 1 advertisement photograph

Page 5: 4 advertisement photographs/1 other photograph

Page 6: 6 news photographs

Other

Page 1: 1 daily feature

Page 2: 1 daily feature, television programmes, horoscopes,
stories, crossword, births/marriages/deaths

Page 3: 1 daily feature

Page 5: 1 article
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TOTAL

Total

Total

Total

Total

Total

Total

news = 22, locai news
advértisements
Display

Trade

Leisure

For sale

Public announcements
photographs

Total news

Total advertisement
Total other

Total colour

News %
Advertisements %

articles and features

Others

22, national news
= 26

= 15

i
jat

= 24

= 16

= 230 = 2, 5 pages*

= 200 = 2 pages

It
[1oN

OLAY: 28 FEBRUARY 1991
1. Technical Research
A. Number of pages = 14
B. Paper size = 57 x 80 cm
1 page size = 57 x 40 cm
Printed area size on one page = 53.5 x 35 cm
C. Number of colums =9
Each colum = 3.5 cm
*

1 page = 100 units or 100%

= 1 page
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D. Number of colours = 4 (black, red, yellow, blue)
Colours used on pages 1, 2, 3, 12, 13 and 14

E. Layout = there are big format letters; bright and very
colourful pages; many colour photographs are used; there
are lots of news items, but they are all summarised on the
front page and the rest of the news is continued on the
inmer pages. Also there are lots of content and inner
page announcements. Headlines are in similar formats but
different sizes of type are used. The name of the
newspaper is in the middle of the page.

News

Page 1: total articles = 14, local = 6, national = 8 100%

Page 3: Total news = 7, local = 7, naticnal = - 65%

Page 4: total news = 8, local = 3, national = 5 75%

Page 5: total news = 7, local = -, national = 7 50%

Page 7: total news = 6, local = 6, national = - 403

Page 8: total news = 4, lccal = 1, national = 3, 55%

Page 11: total news = 16 local = 15 national = -, 100%

Page 12: total news = 6, local = 6, national = -, 100%

Page 13: total news = 7, local = 6, national = 1, 100%

Page 14: total news = 9, local = 7, national = 2, 100%

Advertisements

Page 2 total advertisements = 1/1 trade advertisement/15%

Page 3: total advertisements = 2/2 leisure advertisement/l

display/15%
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5 Page 4: +total advertisements 4/1 trade/3 display advertise-

ments/25%

[0}

Page 5: total advertisements 1/1 display/5%

Page 6: total advertisements = 5/5 display/25%

1}

Page 7: total advertisements 6/6 display/20%

Page 8: total advertisements = 3/1 display/l leisure/l for
sale/30%

Page 9: total advertisements = 124/76 classified/48
display/100%

Page 10: total advertisements = 63/36 classified/25 display/2

public announcements/90%

4. Photographs
Page 1: 8 news photographs
Page 2: 7 news/2 advertisement/2 others
Page 3: 9 news/2 others/l advertisement
Page 4: 4 news/l advertisement
Page 6: 2 news/2 others
Page 7: 6 news/1l other
Page 8: 10 advertisements
Page 9: 1 news/1 other
Page 12: 4 news
Page 13: 4 news

Page 14: 7 news
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Cther

Page 2: 1 regular feature/l serial report/TV programmes

Page 3: 1 regular feature

Page 5: 1 regular feature

Page 6: 2 regular features/crosswords

Page 7: 1 regular feature/city guide

TOTAL:

Total articles = 84, local news

Total advertisements
Display
Trade
Leisure
For sale
Public amnouncements
Classified
Total photcographs
Total news
Total advertisement
Total other
Total colour
Total articles %
Total Advertisements %
Total articles and features
Others
Total rest of news

Total news agency news

i

I

= 58, national news

209
S0

2

112
74
52
14
9
40
785/8 pages*
325/3 pages
6
4
100/1 page

9

26

1 page = 100 units or 100% = 1 page
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EKSPRES: 25 FEBRUARY 1991

1. Technical Research
A. Number of pages = 10
B. Paper size = 57 x 80 cm
1 page size = 57 x 40 am

Printed area size on one page = 52.5 x 35.5 m

i

C. Number of colums = g

Each colum 3.5 cm

D. Number of colours 4 (black, red, vellow, blue)

it

Colours are used on pages 1, 2, 11 and 12

E. Layout = big format letters; not bright but colour pages:;
some photographs are in colouxr: news is summarised on
front page but is continued in imner pages. Headlines are
in similar formats but with different sizes of type. There

are large photograpns on the first and last pages. Name

of the newspaper is at the top of the page.
é 2. News
Page 1: total news = 8, local = 6, national = 2 100%
Page 2: Total news = 7, local = 7, national = - 100%
Page 3: total news = 9, local = 9, national = - 100%
Page 4: total news = 7, local = 7, national = - 60%
Page 5: Total news = 4, local = 4, national = - 60%
Page 6: Total news = 1, local = -, national = 1 30%
Page 7: Total news = 9, local = 9, national = - 20%
Page 8: Total news = 9, local = 9, national = - 1003
Page 10: Total news = 8, local = 7, national = 1 100%
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Advertisements

Page 1: total advertisements

1}

1/1 display/10%

Page 6: total advertisements = 1/1 leisure/10%

Page 9: total advertisements = 3/1 leisure/l for sale/l
display/20%

Photograp.

Page 1: 7 news/2Z others
Page 2: 14 news

Page 3: 8 news

Page 4: 4 news/1 other
Page 5: 4 news

Page 6: 8 news

Page 7: 1 news

Page 8: 13 news

Page 9: 8 news

Page 10: 6 news/4 others

Other

Page 4: 1 regular feature

Page 5: articles/television programmes/crossword
Page 5: 5 features

Page 9: 2 features
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TOTAL:

Total news = 62, local news 58, national news = 4

Total advertisements = 5
Display = 2
Trade = -
Leisure = 2
For sale = 1

Public announcements = -

Classified = -
Total photographs = 81
Total news = 74

Total advertisement = -
Total other = 7
Total colour = -

Total News % 670/7 pages*

Total Advertisements % 40/half pages

Total articles and features 9

Others = 2

Total last part of news 150/1,5 pages

1 page = 100 units or 100% = 1 page
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LEICESTER MERCURY:

16 APRIL 1991

1.

Technical Research

A. Number of pages

B. Paper size

1 page size

Printed area size on one page

36

64 x 43 cm

32 x 43 em

40.5 x 28.5 cm

C. Number of columns =6
Each colum = 4.6 cm
D. Number of colours = black only
E. Layout = few but long news items; just two or three

photographs on page, usually one of two of them are guite

large. Headlines are the same format and very similar

size of type.
summaries,
photographs.

page. Layout

News

Page 1: total

Pages 3-5: total

Pages 6-8: total

Pages 9-11: total

Pages 13-14, total
23:

Pages 15-17, total

18-19:

There are inner page news announcements and
advertisements. There are no colour
The name of the paper is at the top of the

is very regular in each issue.

news = 5, local = 5, national = - 85%
news = 11, lccal = 11, national = - o 145%
news = 13, local = 13, national = - 170%
news = 14, local = 14, national = - 200%
news = 12, local = 10, national = 2 200%
news = 14, local = 7, national = 7 200%
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Pages 21-22: total news = 3, local = 3, naticnal = - 80%

Pages 15-26: total news = 7, local = 7, national = - 65%

Pages 34-36: total news = 25, local = 15, national = 8 280%

Advertisements

Pages 1-3:  total advertisements = 13/13 display/75%

Pages 5-7: total advertisements = 9/9 display/75%

Pages 8-11: total advertisements = 38/30 leisure/3 display/5
classified/1650%

Pages 12-15: total advertisements = 64/44 trade and proof/19

Pages

Pages

Pages

Pages

Pages

Photographs

Pages
Pages

Pages

16-19:
20-22:

24-27:

28-31:

32-33:

1-10:

11-20:

21-36:

display/1 property/160%

total

total

total

advertisements = 12/9 display/3 motor/230%
advertisements 23/23 property/220%

advertisements 427/204 perscnal announce-

ments/28 display/195 classified/335%

total advertisements 442/417 classified/25

display/400%
total advertisements 16/16 classified/200%

23 news/7 advertisements/9 others

22 news/17 advertisements

20 news/7 advertisements/4 others
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5. Others
Page 2: television programmes
Page 4: letters/features/horoscopes
Page 14: features
Page 23: 2 crosswords/2 word play/3 cartoons/information
TOTAL:

Total news = 104, local news

85, national news = 19

Total advertisements = 1044
Display = 206
Classified = 633
Trade/professional = 44
Leisure = 30
Public amnouncements = -
Personal announcements = 204
Motoring = 3
Property = 24
Total photographs = 109
Total news = 65
Total advertisement = 31
Total other = 13
Total colour = -
Total News $ = 1425/14 page*
Total Advertisements $% = 1860/18.5 pages
Total articles and features = 3
Others = 10
* 1 page = 100 units or 100% = 1 page
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LOUGHBOROUGH ECHO: 22 MARCH 1991

1.

Technical Research

A.

B.

News

Page
Page
Page
Page
Page
Page
Page
Page

Page

Number of pages = 64

Paper size = 60 x 43 am

1 page size = 30 x 43 cm
Printed area size on one page = 40.5 x 27 cm
Number of columns =5 o0r 6

Each column 3.5 or 5 cm

Number of colours = black only

Layout = long news items; number of news items more than
any other studied English newspaper. A few photographs
(not colour). There are contents announcements for inner
pages. Headlines are from different formats but almost
similar size of type. Name of the newspaper is at the top

of the page. Layout is regular.

1: total news = 8, local = 8, national = - 85%
2: total news = 13, local = 13, national = - 80%
3: total news = 10, local = 10, national = - 70%
4: total news = 9, local = 9, national = - 65%
5: total news = 4, local = 4, national = - 50%
7: total news = 5, local = 5, national = - 50%
8: +total news = 7, local = 7, national = - 50%
10: total news = 4, local = 4, naticnal = - 50%
12: total news = 4, local = 4, national = - 50%
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Page 13: total news = 7, local = 7, national = - 25%

Page 14: total news = 5, local = 5, national = - 30%

Page 16: total news = 1, local = 1, national = - 100%

Page 31: total news = 8, local = -, national = 8 80%

Page 49: total news = 1, local = 1, national = - 30%

Page 50: total news = 7, local = 7, national = - 75%

Page 53: total news = 5, local = 5, national = - 40%

Pages 54-55: total news = 58, local = 58, national = - 200%

Page 57: total news = 3, local = 3, national = - 55%

Pages 60-64: total news = 32, local = 32, national = - 425%

Advertisements

Pages 1-16: total advertisements = 28/28 display/3 leisure/2
motoring/825%

Pages 17-30: total advertisements = 89/55 property/33
classified/1 display/1400%

Pages 31-39: total advertisements = 244/65 display/7 motoring/
149 <classified/23 public announcements/580%

Pages 40-52: total advertisements = 198/151 motoring/32
leisure/15 display/1155%

Pages 56-64: total advertisements = 296/43 display/127 personal

announcements/22 trade and professional/104

classified/375%
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4. Photographs

Pages 1-10: 15 news/ll advertisements/2 others
Pages 11-16: 11 news/13 advertisements
Pages 17-48: 280 advertisements

Pages 31-64: 29 news/2 advertisements/9 others

5. Others
Page 2: paper's opinion/competition
? Page 6: letters
Page 7: advertisement feature

Pages 52-53: church services/crosswords/features/news from old

issues.

TOTAL:

Total news = 191, local news 183, national news = 8

Total advertisements = 855

Display = 147

Classified = 286

Trade/professional = 22

i Leisure = 35
| Public announcements = 23
Personal announcements = 127

Motoring = 160

Property = 55
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Total photographs = 372

Total news = 55

Total advertisement = 306

Total other = 11

Total colour = -
Total News % = 1610/16 pages
Total Advertisements % = 4335/43.5 pages
Total articles and features = 3
Total advertisement features = 1
Others ' = 4

HERALD AND POST: 2 JANUARY 1991

1. Technical Research
A. Number of pages = 24
B. Paper size = 42 x 60 cm
1 page size = 42 x 30 cm
Printed area size on one page = 40 x 27.5 m
C. Number of colummns =4 0r 5

Each colum 6 or 4.5 am

D. Number of colours = black only

E. Layout = News items are very few and not very long. There
are quite large advertisements on the front page. News
headlines are small and from different formats. No colour
photographs. No anncuncements. There are just one or two
main news headlines. Name of the paper is at the top of
the paper. Layout is very regular for each issue. It is an

advertising paper.
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2. News

Pages 1-10: total news = 21, local = 20, national = 1 3203
Pages 11-24: total news = 19, local = 10, national = 9 195%

3. Advertisements
Pages 1-13: total advertisements = 46/43 display/3
leisure/730% Pages 14-24: total

advertisements = 210/67 display/14 leisure/ 25
motoring/54 classified/S50 trade and

professional /925%

4. Photographs

Pages 1-10: 14 news/7 advertisements/4 information

Pages 11-24: 7 news/2 advertisements

5. Others
Pages 4-10: features/advertisement features/articles/ cross-
words

Pages 12-13: television programmes/competition

TOTAL:
Total news = 40, ;ocal news = 30, national news = 10
Total advertisemeﬁts = 256

Display = 110

Classified = 54

Trade/professional = 50
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Leisure = 17

: Motoring = 25
% Total photographs = 44
Z Total news = 21
Total advertisement = 19
Total other = 4

Total colour = -

Total News %

515/5 pages

Total Advertisements %

1655/16.5 pages

? Total articles and features = 2
% Total advertisement features = 1
E Others = 3
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2.4.2 The Sample: Figures and Average of Each Newspaper for One

Mcnth (Bpril)

SBKARYA:
One Month (3 issues) Total One Month
Average Figures
Total news articles = 105 35.0
Total local news = 105 35.0

Total national news = - -

Total advertisements - 9 30.3
E Total display advertisements = 57 19.0
% Total classified adverts = - -
Total trade adverts = 6 2.0
Total leisure adverts = 6 2.0
Total for sale adverts = 21 7.0
Total public announcements = 1 0.3
: Total photographs = 117 39.0
; Total news photographs = 76 25.3
% Total advertisement photos = 18 6.0
: Total other photographs = 23 7.6
i Total colour photographs = - -
Total news pages = 10 3.3
ﬁ Total advertisement pages = 7 2.3
E Total articles/features = 21 7.0
“ Total others = 33 11.0

Total rest of news = - _

Total agency news = - -

Monthly totals divided by number of monthly issues to get the coverage
figures.
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OLAY:

One Month (3 issues) Total One Month
Average Figures

Total news articles = 209 69.6
Total local news = 134 64.6
Total national news = 75 25.0
Total advertisements = 516 172.0
Total display advertisements = 234 78.0
Total classified adverts = 259 86.3
Total trade adverts = 3 1.0
Total leisure adverts = 9 .0
Total for sale adverts = 6 2.0
Total public announcements = 5 .6
Total photographs = 187 62.3
Total news photographs = 119 39.6
Total advertisement photos = 40 13.3
Total other photographs = 28 9.3
Total colour photographs = 106 35.3
Total news pages = 19 6.3
Total advertisement pages = 13 4.3
Total articles/features = 16 5.3
Total others = 12 4.0
Total rest of news = 4 1.3
Total agency news = 50 16.6

Monthly totals divided by number of monthly issues to get the coverage
figures.
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EKSPRES:

One Month (3 issues) Total Cne Month
Average Figures

Total news articles = 148 49.3
Total local news = 117 39.0
Total national news = 31 10.3
Total advertisements = 107 35.6
Total display advertisements = 62 20.6
Total classified adverts = 13 4.3
Total trade adverts = 1 0.3
Total leisure adverts = 25 8.3
Total for sale adverts = 4 1.3
Total public announcements = 2 0.6
Total photographs = 215 71.6
Total news photographs = 121 40.3
Total advertisement photos = 69 23.0
Total other photographs = 25 8.3
Total colour photographs = 5 1.6
Total news pages = 16.5 5.5
Total advertisement pages = 6.5 2.1
Total articles/features = 15 5.0
Total others = 24 8.0
Total rest of news = 2.5 0.8

Total agency news = - -

Monthly totals divided by number of monthly issues to get the coverage
figures.
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LEICESTER MERCURY:

One Month (3 issues) Total One Month
Average Figures

Total news articles = 294 98.0
Total local news = 224 74.6
Total national news = 70 23.3
Total advertisements = 2981 993.6
Total display advertisements = 299 99.6
Total classified adverts = 1753 584.3
Total trade adverts = 53 17.6
i Total leisure adverts = 95 31.6
] Total public announcements = 36 12.0
Total personal announcements = 559 186.3
Total trade and professional = 125 41.6
Total motoring = 10 3.3
Total property = 51 17.0
Total photographs = 293 97.6
Total news photographs = 191 63.6
Total advertisement photos = 65 21.6
Total other photegraphs = 37 12.3
Total news pages = 42 14.0
Total advertisement pages = 51 17.0
Total articles/features = 12 .0
Total advertisement features = 1 0.3
Total others = 28 9.3

Monthly totals divided by number of monthly issues to get the coverage
figures.
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LOUGHBOROUGH ECHO:

One Month (3 issues) Total One Month
Average Figures

Total news articles = 496 248.0
Total local news = 477 238.5
Total naticnal news = 19 9.5
Total advertisements = 1486 743.0
Total display advertisements = 223 111.5
Total classified adverts = 473 236.5
Total trade adverts = 15 7.5
Total leisure adverts = 89 44.5
Total public announcements = 18 9.0
Total personal announcements = 198 99.0
Total trade and professional = 39 19.5
Total motoring = 332 166.0
Total property = 99 49.5
Total photographs = 615 307.5
Total news photographs = 111 55.5
Total advertisement photos = 485 242.5
Total other photographs = 19 9.5
Total news pages = 39.5 19.7
Total advertisement pages = 79 39.5
Total articles/features = 6 3.0
Total advertisement features = 1 0.5
Total others = 9 4.5

Monthily totals divided by number of monthly issues to get the coverage
figures.
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HERALD AND POST:

One Month (3 issues) Total One Month
Average Figures

Total news articles = 87 43.5
Total local news = 58 29.0
Total national news = 26 13.0
Total advertisements = 761 380.5
Total display advertisements = 288 144.0
Total classified adverts = 215 107.5
Total trade adverts = - -

Total leisure adverts = 26 13.0

Total public announcements = - -

Total personal announcements = - -

Total txrade and professional = 165 82.5
Total motoring = 67 33.5
Total property = - -
Total photographs = 85 42.5
: Total news photographs = 34 17.0
é Total advertisement photos = 41 20.5
L Total other photographs = 10 5.0
% Total news pages = 9.5 4.7
; Total advertisement pages = 36 18.0
g Total articles/features = 1 0.5
E Total advertisement features = ~ -
Total others - = 10 5.0

e ST At T ST

Monthly totals divided by number of monthly issues to get the coverage
figures.
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CHRPTER 3

TURKISH AND ENGLISH LOCAL NEWSPAPERS

3.1 INTRODUCTION

Turkish and English local newspapers have been examined mainly in
three categories which are:

1. News

2. Advertisements

3. Other.

(Under 'Other' photographs, articles and features, advertisement
features, TV and radio programmes, variocus competitions, horoscopes,
stories, serial reports, cartoons and other information have been

covered. 'Various information' has been explained in Chapter 2).

The Press have three functions:
1. to inform
2. to influence

3. to entertain {22].

According to these functions and the definition of the newspaper given
in Chapter 1, newspapers take their format mainly from news (this
includes all kinds of news), advertisements, and the other categories

given as above which is the rest of the newspaper's coverage, apart
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; fram news and advertisements. Because of restrictions on time the

;;1.‘ study will consider the main points rather than detail.

However, in this chapter, both countries' local papers will be
described under the 25 main headlines with various details. These

headlines are listed below:

1. First published

2. City of publication

3. Scome information about the region

4. Fregquency of publication

5. Circulation

6. Number of staff

7. Department or subject of correspondents
8. Educational background of staff

9. Awards

10. Contents

11. Supplements

12. Proportion taken from news agencies.
13. Usual sort of news

14. Appropriate nev}s

15. Inappropriate news

16. Liaisons

17. The situation of the other newspapers
18. Pramotion

19. Income
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Expenses

Any other publications besides publishing the newspaper
Technical specialities

Impact of layout

Planning alterations

Editor's assessment.

TURKISH LOCAL NEWSPAPERS

 3.2.1 Sskarya

1.

First published: 24 December 1946

City of publication: Eskisehir

Information about the region: the population in Eskisehir is
600,000. The region is called Middle Anadolu (Anatolia).
Eskisehir is two and a half hours from Ankara (the capital city),
five hours from Istanbul, 7 hours from the west coast of Turkey
and 26 hours from the eastern border of Turkey by bus.

Frequency of publication: Sakarya is a daily (except Sunday)
newspaper. It is sold at 500 Turkish lira which is 10 pence.
Circulation: Sakarya has a daily circulation of 4000. It is
circulated by post and by a paper distributing camwpany to news
agencies.

Number of staff: correspondents: 10; editors: 3; technical
staff: 22. Total 35.

Department or subject of correspondents: news enguiry, sports

news, town and village news, pictures.
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10.

11.

12.

13.

Educational background of staff: the editors and one of the
correspondents have Bachelors degrees. The rest of the staff
have high school qualifications (A or O level).

Awards: Sakarya newspaper and its staff have awards from
campetitions about journalism.

Contents: as well as the news and advertisements, there are:

The paper's opinion (editorial): 21 x 65 cm
Daily features: 52 x 14 cm
Horoscopes: 18.5x 7.5 cm
Cartoons: 19 x 10.5 cm
TV programmes: 33 x9.5am
Useful telephone numbers: 7.5 x 13.5 com
Crosswords: 20.5x 9 cm
Births, deaths, marriages: 13.5 x 17.5 cm
Useful information: 20,5 x 4.5 cm

Irregular features: photographs, paper identification details
such as address and telephone number, campetitions, stories,
education and art and culture pages.

Number of words on page 1: 950

Number of words on page 3: 1400
Supplements: sametimes scme inner pages are published as art and
culture pages but not as a supplement.

Proportion taken from news agencies: they do not usually use news
from news agencies.

Usual sort of news: police, municipal, political, society and

local authorities news.
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14.

15.

16.

17.

18.

19.

20.

21.

Appropriate news: in the editor's point of view, social
activities, local authorities' activities and their explanations
to the public, communities and union's work are very appropriate
news for local papers.

Inappropriate news: murder and immoral news are not appropriate
news for the front page for the editor of the Sakarya newspaper.
Liaison: Sakarya's staff do not have any problems in reaching
news sources or local authorities. They have a good relationship
with readers and authorities.

The situation of the other newspapers: there are four more 1oca1'
newspapers and five national newspaper's representative bureaux
in Eskisehir. However, Sakarya still has the greatest popularity
and circulation figures in the region.

Promotion: pramotion is done for Sakarya as small advertisements
in the telephone directory or on the city billboards.

Income: sales and advertisements: 75 million Turkish lira which
is almost £11-12,000 for a month. Advertisements (daily): 1
million TI; Sales (daily): 1.5 million TL. Total: 2.5 million
TL. 2.5 million x 30 days: 75 million.

(1 pound: 7000 Turkish lira, July 1991).

Expenses: mainly salaries, tax, machinery, materials (such as
paper, printing plates, ink etc). Total: 65 million TL.
Technical specialities: Sakarya is printed by offset printing
press and the appropriate preparation technique for offset
printing press which is the computerised phototypesetting

technique.
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22.

24.

25.

Paper sizes: 57 x 80 cm. Page sizes: 57 x 40 cm.

Printed area sizes: 52 x 38 cm. Number of pages: usually 8.
Number of columns: 8, each colum 4 cm. Sakarya is printed in
colour. Besides black, red (magenta) and vellow are used. The
colour pages are 1 and 8 (or sometimes 6). Sakarya starts
printing daily at 20.30 pm and finishes at 23.30 pm. It is
printed on a single colour offset press.

Any other publications besides the newspaper: the printing press
belongs to the newspaper. The printing press and the press are
both thev property of the family which owns the newspaper. Other
camercial business printing is done on the paper's printing
press when it is not being used for the newspaper. However,
there is no other publication besides the Sakarva.

Impact of layout: big format letters are used. Pages are
colourful. Photographs are not in colour. News is very short.
headlines are in different formats (font). There are a lot of
photographs. The news, inner page content indications
(announcements) and the editor's article are on the front page.
The name of the newspaper is at the top of the page.

Planned alterations: Sakarya's editor and other managers are
planning to méke some alterations to the paper like publishing a
special news and article supplement on economics and more local
town and village news pages.

Editor's assessment: Sakarya's editor has mentioned that 1like
other local papers, they have some problems too. For instance,
staff education and low salaries for correspondents and the other

workers.
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3.2.2 Olay

First published: 26 October 1987.

City of publication: Bursa.

Same information about the region: the population is 1.5 million
in Bursa. The region is called "Marmara". Bursa is 5 hours fram
Ankara, 2 hours from Eskisehir, 5 hours from the west coast of
Turkey and 27 hours from the eastern border of Turkey, 2.5 hours
from Istanbul by bus.

Frequency of publication: Olay is a daily (seven days a week)
newspaper. It is sold at 1500 Turkish lira, which is 25 pence.
Circulation: Olay has a daily circulation of 10,000. It is
circulated by its own van and by a newspaper distributing
campany .

Number of staff: Editors: 9; correspondents: 50;  technical
staff: 38. Total 97.

Department or subject of correspondents: news enquiry, sports
news, magazine news, town and village news, business, politics,
council, police, fire, education, court of justice and picture
correspondents.

Educational background of staff: 6 editors have Bachelors
degrees. 3‘editors have high school qualifications (A or O
level). 20 correspondents have Bachelors degrees, 25
correspondents have high school qualifications (A or O level) and
another 5 correspondents have a secondary school qualification.

Awards: correspondents have various awards from competitions.
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11.
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13.

Contents: as well as news and advertisements, there are:

Features: 41.5 x 7.5 cm
Editorial: 34.5x 7.5 am
Articles: 52.5 x 7.5 cm
TV programmes: 22 x 7.5

Readers Letters: 23 x 7.5 cm

Crosswords: 20.5x 7.5 cm
Paper's indications (announcements): 2.5x 7.5 am.

City guide:

emergency chemists:

police stations, hospitals, travel agencies,
9 x 27.5 am

Serials, stories, journalists' reports, interviews.

Number of words on page 1: -1000
Number of words on page 6: 4200.

Supplements: There is | a daily separate supplement with Olay. It
is free and called "Cekirge". It has 4-6 colour pages and covers
television programmes, wanens', childrens' and magazine news.
There is also another 28 page magazine supplement which is
published once a week with the Olay and which covers magazine and
sports news.

Proportion taken from news agencies; Olay uses all news agencies
in Turkey (thefe are five in all) and in total the proportion of
this news ié almost 50 per cent.

Usual sort of news: national politics, local politics, police and

municipal news, local social activities, agricultural, industrial

-and business news, environmental and union news.
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14.

15.

16.

17.

18.

19.

20.

21.

Appropriate news: in the editor's point of view, environmental,
local and national politics, local economic and business news.
Inappropriate news: Olay's editor has mentioned that if any news
is going to cause more harm to the public than good, they prefer
not to publish it.

Liaison: the editor points out that they have very good liaison
with readers and local authorities.

The situation of the other newspapers: there are 8 more local
newspapers and national newspapers representative bureaux in
Bursa, other than Olay, but Olay still has the most popularity
and biggest circulation figure. However, there are two more local
papers in Bursa which are very traditional and popular too. They
are old than Olay, therefore the region is very competitive for
local papers. |

Promotion: Olay is pramoted via television and city billboards
and also some free gifts with a certain number of coupons.
Income: from sales (monthly average): 340 million Turkish lira
which is £48,500. From advertisements (monthly average) 352
million Turkish lira which is £50,500. Total: 692 million
(monthly) Turkish lira which is £99,000.

Expenses: monthly average 654 million Turkish 1lira which is
£93,500. (Expenses are for the same items as Sakarya).

Any other publications besides publishing the newspaper: there
are no other publications, but there is some commercial work done
for private companies on the paper's printing press which is a

part of the newspaper's own property.
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25.

Technical specifications: Olay is printed by web offset printing
press and appropriate preparation techniques are used which are

computerised phototypesetting systems.

Paper sizes: 57 x 80 cm
Page sizes: 57 x 40 cm
Printed area sizes: 53.5 x 35 cm
Number of pages: 12-14.
Number of colums: 9, each colum 3.5 am.

Number of colours used: Olay is a c¢olour paper. Black, red,
yellow and blue are used. Colour pages: 1, 2, 3, 10, 11, 12.
Olay is printed between 02.00-04.00 am.

Impact of layout: big format letters are used. The pages are
bright and very colourful. There are a lot of colour
photographs. There is a lot of news given in the summary and the
rest of the news is continued in the imner pages. Headlines are
of similar format but different size type. The name of the
newspaper is in the middle of the page.

Plamning alterations: Olay's editor mentioned that they are
planning to change the layout and renew it. Also more technical
investment and organisation and more expert staff are needed
within the paper.

Editor's assessment: Olay's editor also pointed out that the
price of publishing was increasing for most items like paper, tax
etc, the lack of office space and staff in other big cities, and
the difficulty of technical investment in machinery. The editor
has mentioned that Bursa also has a large potential number of
readers and advertisers. If they had more qualified staff, they

could run a better paper for Bursa.
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3.2.3 Ekspres

First published: 1 December 1982.
City of publication: Adana.
Same information about the region: the population is almost 3

million. Adana is in southern Turkey and on the Mediterranean

~coast. It is very close to the Syrian and Iraqgi border lines. It

is almost 12 hours from Ankara and Istanbul by bus.

Frequency of publication: Ekspres is published daily (seven days
a week). It is so0ld at 500 Turkish lira which is 10 pence.
Circulation: Ekspres has a daily circulation of 4600. 3200
copies are circulated by the newspaper distributing company and
the rest of them are circulated to subscribers by the paper's own
motorcycle team.

Number of staff: editors: 5; correspondents: 27; technical
staff: 22. Total: 54.

Department or subject of correspondents: news enquiry, sports,
editorial, econamic, agriculture, politics, education, municipal,
police, fire news and pictures.

Educational background of staff: all the editors have a Bachelors
degree. Correspondents or technical staff have a high school
qualificatioﬂ (A or O level).

Awards: Ekspres's staff have some awards 1like best news,‘ best
layout, best interview and articles from some Turkey-wide

campetitions.

60



Contents: As well as the news and advertisements there are:

4 features: 20 x 19/51 x 11.5/36 x 15.5/20 x 19 cm
Campetition announcement: 16 x 7.5 cm

TV programmes: 15 x 15 an/2 serials: 36 x 5.5 cm
Weather, calendar, travel agencies, crossword: 15 x 19.5 cam
Journalists reports.

Number of words on page 1: 700

Number of pages on page 6: 3800

Supplements: sports supplements once a week and a special
advertisement supplement once a month.

Proportion taken from news agencies: EKspres uses news agency
news only occasionally.

Usual sort of news: political, police, municipai, ‘agricultural,
local authorities' and social cammunities' activities news.
Appropriate news: in the editor's point of view, agricultural,
politics, police and social activities and national news which is
relevant to the local area are very appropriate for them.
Inappropriate news: Ekspres's editor has mentioned that there is
no kind of news which they prefer not to publish, unless however
it is going to cause harm to the public rather than good, then
they would prefer not to publish it.

Liaison: Ekspres's staff prefer face to face communication with
news sources like readers or authorities so that there is no
misunderstanding between the source and the reporters.

The situation of the other newspapers: there are 3 more .local

papers and all national papers' printing presses and the main
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18.

19.

20.

21.

22.

regionai bureau facilities are in Adana because of its regional
importance for Turkey. Ekspres has the biggest circulation
figures and effectiveness for the public inside Adan.

Pramotion: Ekspres is not doing much but trying to organise
social activities in Adana for its promotion.

Income: sales and advertisements: 132 million Turkish lira
monthly. This is approximately £19-20,000. Advertisements:
weekly 21 million TL and sales weekly 12 million TL. Total: 33
million TL. 33 x 30 days: 132 million TL monthly.

Expenses: mainly salaries, tax, machinery, materials such as
paper, printing plates, ink etc: 125 million TL monthly which is
£18,000.

Any other publication besides publishing the newspaper: the
newspaper has a partnership. One of the national newspapers has
67 percent of its shares. The printing press is a part of the
newspaper's property. However, there is no other publication or
cammercial printing business besides Ekspres.

Technical specifications: Ekspres is printed by web offset
printing press and desk top publishing and other appropriate
preparation techniques are used for offset printing.

Paper sizes: . . 57 x 80 cm

Page sizes: 57 x 40 cm and printed area sizes: 52.5 x 35.5 cm
Number of pages: 12, number of columns 9, each colum 3.5 cm.
Ekspres is a colour paper. All colours are used. Colour pages:

1, 2, 11, 12.
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25.

Impact of layout: large format letters are used. The pages are
not bright but colourful. News is given as a summary on the front
page but is continued in the inner pages. Headlines are of
similar format but different size of type. There are large
photographs on the first and last pages. The name of the
newspaper is on the top of the page.

Planned alterations: Ekspres's administration is plamning to
invest in technological development on machinery and preparation
services.

Editor's assessment: Ekspres's editor pointed out that their
problems are a low number of readers, lack of higher degree
educated staff and unsatisfactory salaries. Therefore, they are

having some difficulty sometimes running a better quality paper.

3.3 ENGLISH LOCAL NEWSPAPERS

3.3.1 leicester Mercury

First published: 21 January 1874.

City of publication: Leicester.

Some information about the region: populatibn is almost 1
million. Leicester is in the East Midlands of England. It is 2
hours from London by train.

Frequency of publication: the Mercury is published every day,
except Sunday and is sold for 25 pence.

Circulation: +the Mercury has a daily circulation of 137,000 and

is circulated by the paper's own trucks or vans.
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Number of staff: correspondents: 100; technical staff: 60-70.
Total: 500.

Department or subject of correspondents: business, politics,
sports, features, general news and pictures.

Educational background of staff: various 1levels 1like .Bachelor
degree and A or O levels and in-house training courses.

Awards: some correspondents have these.

Contents: As well as the news and advertisements there are:

TV programues: full page
Readers letters: half page
Editorial: half page
Stars: 22.5x 8 am
Stories: .25 % 28.5 em
Radio programmes: 8.5 x 28.5 am
Mercury opinion: 24.5 x 8.5 am
Political commentary: 15 x 37.5 cm
Crossword: 9 x 12 cm
Quotes of the week: 15 x 8.5 am
Cartoons: 4.5 x 11.5 cm

Information: weather, chemists, bingo, cartoons, word games: 26
x 12.5 cm

Church services: 20 x 16 cm

Word play and crossword: 8.5 x 28.5 cm

Number of words on page 1: 1000

Number of words on page 4: 2400

Number of words on page 4-6: 3600.
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H! THERE! Five-year- old Bryon Bens was cap
Lester, the clown on stilts, at a party at the Holiday Inn,
Leicester. It was thrawn by the Royal Maii for more than 30

Leicestershire children born on Christmas Day.

by Marc Astley, John Stone and Louisa Bayley

UP to nine fishermen
feared dead after their

TAXABLE profits of Severn Trent Water,
which was privatised a year ago, soared
by 145 per cent to £135 million in the six

months to the end of September.

The results come after the opening day’s trading
in East Midlands Electricity shares ended with a

premium of 50.5p.

But they follow a weekend when 500,000 people in the
region lost power and thousands of others were _thhout

water after Arctic blizzards swept the county.

The cuts were among the worst
the East Midlands bas ever seen.

Even today more than 90,000
people are still without electricity
- 11.000 in Leicestershire.

And EME officials today
warned supplies may not be
restored to some people until the
weekend.

Dazens of villages around
Hinckley and Loughborough
were spending their fifth day
without power.

But almost the whole of the
county is back on tap. with only
Higham-on-the-Hill waiting to be
re-connected, according to Severn
Trent officials.

‘Be patient’ plea

Almost 3,000 electricity engin-
eers are working to re<connect
blackout zones in the East Mid-
lands.

In Hinckiey a team of experts
have been drafted in from North-
ern Ireland to help with the
operation.

And today EME managers
pleaded with people to remain
patient and urged customers to
conserve power once supplies are
restored.

Work is being hampered by a
string of minor faults which are
only)u<t being discovered.

Mr. Brian Birtles, EME's elec.
tricity installations, manager
today said he hoped that most
people would be back on line by
this evening.

“There have been instances in
some arcas where power has
been restored and then lost again
but this has been caused by an
overloading of the system.

“\We would appcal to people to

# Opinion, Page 16.

C Continued on page 3
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weather conditions in
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Full story, Paga 25
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11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

Supplements: there is no separate paper but there are some
supplements within the paper such as guides to property or
motoring, for example.

Proportion taken frqm news agencies: the Mercury uses the Press
Association, Reuter, and Press of India news agencies. The
percentage of this news is 6%.

Usual sort of news: police, national, political and local
cammmity or social activities news, leisure news.

Appropriate news: in the editor's point of view, all news.
Inappropriate news: bad language and pictures of naked women.
Liaisons: the editor mentioned that there are very adequate
liaisons with readers and advertisers. There are also good news
connections and communication with them.

The situation of the other newspapers: there are national
newspapers, local radio, and television broadcasting in the area.
Also other evening, weekly and free newspapers. Therefore,
Leicester is a very competitive area and there is a lot of
campetition between the Mercury and the others.

Pramotion: billboards, bus side advertisements, the paper's own
advertisements in the paper, own products and gifts, and
advert:isements; in other newspapers.

Income: from sales and advertisements: that is 70% from
advertisements and 30% from sales (the editor did not give any
other figures).

Expenses: the editor did not give any information about

expenses.
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22.

23.

24.

Any other publications besides publishing the newspaper: besides
the Mercury the Leicester Mail is also published in the same
organisation.

Technical specifications: the Mercury is printed by offset

printing press and appropriate preparation techniques are used

for it.

Paper sizes: 64 x 43 am
Page sizes: 32 x 43 cm
Printed area sizes: 40.5 x 28.5 em

Number of pages: changeable between 32-62 but usually 36-40
pages, number of columns, generally 6. Each colum 4.6 cm.
The Mercury is not printed a colour paper. The Mercury is
printed between 14.00-16.00 pm.

Impact of layout: there are a few articles but they are long.
There are only two or three photographs on the front page.
Usually one or two of them are quite large. Headlines are of the
same format and very similar size of type to each other. There
are inner page news indications (announcements) and summaries and
advertisements. The Mercury is not a colour paper. There are no
colour photographs. The name of the paper is on the top of the
page. The layout is very similar for each issue.

Planning alterations: the Mercury has recently bought a new
colour press. At the beginning of 1992 the Mercury is going to
use this new press. Also the editorial team is launching a new

weekly sports paper and some more local news coverage.
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1.
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2.

3.

Editor's assessment: the Mercury's editor has mentioned that
they are running a political paper. Every day they may support: a
different political opinion, but they are neutral and act as a
referee. The editor has also called attention to the fact that
newspapers are not just business. Their great customers are
readers and they are running the newspaper for readers not
advertisers. The advertiser can only use the paper to reach the

reader.

3.3.2 Loughborough Echo

First published: November 1891.

City of publication: Loughborough

Scme information about the region: population is around 100,000.
Loughborough is in Leicestershire and it is 10 minutes from
Leicester, 2.5 hours fraom London by train.

Frequency of publication: the Echo is a weekly paper and is
published every Thursday and sold for 25 pence.

Circulation: the Echo has a weekly circulation of 22,000. It is
circulated by its own van or hire van and by post to subscribers.
Number of staff: editorial part: 13 full time and several dozen
part time correspondents especially for village news: Editors:
3. One of them is a deputy and the other one is sub-editor. Also
there is one news editor. Technical staff: 100.

Department or subject of correspondents: village, general news,

fire, police, council news departments.
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[t honour. of the Nadional Sociery for the

Prevention of Cruelty 10 Chil-
dren was formed in 1891 and
is launching a special appeal
10 celebmg the fact. Ppe

Under the patronage of the
Lord Licutenant of Leicester-
shire, Mr. Timothy Brooks,
the society aims 1o raise
£10.000 to finance a full-time
Play Therapy Project to be
based at the' NSPCC's Child
Protection Team offices at
Beaumont Leys. -

Play Therapy can play a
ﬁaninxl valuable roie in
elping children who have
sufiered sexual abuse within

the family, It is a narural
A by :rcteivity through which I<:hil-
‘ f N ¢an express themse! ves,
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Mr. Martin Allen, said the
project will benefit youn
children in Loughboroug!
and the peighbouring areas
who have suffered severe and
prolonged abuse.

Mr. Brooks said he was
asking all organisations in the
area 1o stage 2 fund-raising
event to support the appeal

A ial function be
held ar Prestwold Hall in
November to mark the
branch centenary.

walked through its gates on the
first day of term on Wednes-
day dressed in new, compul-
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Garendon High School, Lough-
borough, announced the uniform
rue at the end of last term after gov-
ernors were given the power to de-

termine policy on what pupils should
wear. :

Parents received pews of the ruling
in a letter from the headteacher, Ms.

Stuart Unwin, and chairman of the
governors, Mr. Donald Wix, at the
end of last term.
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11.

12.

13.

14.

Educational background of staff: All of them have A or O levels
and full time correspondents have an in-house training course
too.

Awards: scme staff have these.

Contents: as well as news and advertisements, there are:

Papers opinion: 23 x5.5am
Campetition: 8.5x 11.5 am
Letters +to the editor: 40.5 x 19.5 cm

Childrens' page, weddings page, Echo Woman
Village news page, leisure news page.

Television programmes, holiday movies, motoring page.

Church services: 40.5 x 15.5 cm
Echoes of the past: 25 x 19.5 cm
Articles: 14 x 19.5 cm
Crosswords: 18 x 7.5 cm

Number of words on page 1: 1600

Number of words on page 5: 3000.

Supplements: these are not published separately but within the
paper. There are always some guides such as property or
television guides.

Proportion taken from news agencies: 10% of news agencies news.

Usual sort of news: local politics, court and council news,
police news, university news, town and village news, marriage
news.

Appropriate news: in the editor's point of view, local area

events are definitely most appropriate for them.

68



15.

16.

17.

18.

19.

20.

21.

22.

Inappropriate news: there is none but the important point is the
language of the news.

Liaison: there is an open telephone line for readers to reach the
paper at any time.

The situation of the other newspapers; there are the Leicester
Mercury, Herald Post and Loughborough Mail. There is competition
between them, but in Loughborough the Echo is the strongest and
most popular one.

Pramotion: supporting same sports competitions in the aréa and
social activities.

Income: advertisements: 1.5 million pounds in a year.

Sales: £180,000 a year, 10% of income comes from sales and 90%
from advertisements.

Expenses: monthly £100—110,000.

Any other publications besides publishing the newspaper: the Echo
paper and printing press is a family company. There are some
other commercial printing jobs in the prihting press too. Besides
the Echo there is also the Echo Extra free newspaper which is run
in the editorial part of the paper.

Technical specifications: the Echo is printed by web offset
printing préss and it is prepared using appropriate preparation

techniques for offset printing.

Paper sizes: 60 x 443 cm
Page sizes: 30 x 43 cm
Printed area sizes: 40.5 x 27 cm
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24.

25.

Number of pages: this is very changeable but nowadays is usually
set for 72. Number of columns: 5-6. Each colum: 3.5 or 5 cm.
The Echo is not a colour paper. It is printed on Wednesday in
one hour.

Impact of layout: the articles are long and there are more
articles than in the Leicester Mercury and Herald Post. There are
few photographs and they are not in colour. There are
indications of contents. Headlines are of different format but
fairly similar size of type. The Echo is not a colour paper. The
name of the newspaper is on the top of the page. Layout is
regular. There is red print on saome points of importance on the
paper's first and last pages.

Plamned alterations: obtaining the best coverage of local area
news.

Editor's assessment: the Echo's editor mentioned that they
prefer not to publish national news except if it has a local
angle for the Loughborough area. The Echo has a big influence on
local people therefore the editorial department is always
campeting with the advertisement debartment. The area is very

busy. There are a lot of opportunities for local newspapers.

3.3.3 Herald and Post

1.
2.

3.

First published: 1974
City of publication: Loughborough and Coalville
Some information about the region: the population is almost

80,000. Loughborough and Coalville are in the Leicestershire
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10.

11.

12.

region. Loughborough is 10 minutes from Leicester by train and
30 minutes by car, 2.5 hours from London by train.

Frequency of publication: the Herald Post is published weekly
and is free.

Circulation: the Herald Post has a weekly circulation of 57,000.
It is circulated by its own truck and by paper boys to the
subscribers.

Number of staff: apart from advertisements, there is 1 editor, 1
general news correspondent and 1 sports news correspondent. There
are no technical staff. Its printing is done in a printing house
used by many of the region's newspapers in Derbyshire.
Department or subject of correspondents: general news and
sports.

Educational background of staff: all of them have a degree and
in~house training.

Awards: None.

Contents: As well as news and advertisements, there are:

Editorial: 11 x 6 cm
Cartoons: 5x 9 am
Television guide: 4 pages
Stars and health lines: 15 x 5 cm
Number of words on page 1: 1000
Number of words on page 3: 1100.

Supplements: no supplements but there is a television guide
within the paper.

Proportion taken from news agencies: none.
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LOCALS are being

urged to take part in

FU.II Way th:unent wilm

& sponsored event .
next moath to raise tO help_"
cash for a children’s
charity. starting at 9.3Cam
A sponsored cyde, from Betty
run, walk or crawl Henson's Lane,
— whichever takes Mouatsorrel, on
your fancy — will be Sunday October 20.

Drive for freedom...

LOUGHBOROUGH Community Care
have launched a new project aimed st
giving more freedom to people without
rt. Volunteers are available to
drive for elderly and disabled people.
and anyone who does not bave eaxy ac-
cess to a vehicle.
If you wish to take advantage of the
service, ring 0509 287147,

‘Stall-ing’ over health care...

CHARNWOOD health visitors National Health Visiting Week
will be manning an information (September 16-20), will be
supported b;

The event, which celegntes town's hel{th information

donated to COPE, a
child leukaemia
fund.

For a sponsor
form, or more
details, tetephone
Nev Hammond on
0509 2665

displays at the

centre, along with
those in Systoa.
Barrow and
Shepshed. The
hulti visitors will
be on hand to give
advice and
information about
their role, child
care, child health
surveillance and
health promotion.

~ Charterhguse

. Promisel

LS in Kegworth "We promise to provide

joined forces to . . .

that the village all the family with Leisurewear

a'greener future. of the Finest Quality and Latest Styles

Wh Midland and The . \ .

lin at a price that's right,
guaranteeing maximum satisfaction”

" pub take charge of
Miks within the next
tas part of a scheme
M by local school-

from Kegworth County
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13.

14.

15.

16.

17.

18.

19.

20.

21.

22.

Usual sort of news: local community, municipal and social
activities news only.

Appropriate news: definitely local area news.

Inappropriate news: scandalous news and swear words.

Liaison: there are no negative responses from the local
camunities.

The situation of the other newspapers: there are a lot of other
newspapers, but the Herald Post competes with the Loughbo#ough
Echo and Mail. The Herald's main advantage is being a free
newspaper. Real campetition is over advertisers.

Promotion: supporting green issues and childrens' need
programes. F
Income: the editor did not provide any information about this.
Expenses: £20,000 for 32 page paper a week.‘
Any other publications besides publishing the newspaper: | None.
Technical specifications: the Herald Post is printed by offset
printing press and appropriate preparation techniques fare used

for offset printing.

Paper sizes: 42 x 60 cm

Page sizes: 42 x 30 cm

Printed area sizes: 40 x 27.5 am

Number of pages: 24-28

Number of colums: 4-5 and each colum 6 or 4.5 cm

The Herald Post is not a colour paper. However red is still used
to point out some parts on the first and last pages. The Herald

Post is printed on Sunday but is circulated on Wednesday.:
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23.

24.

25.

Impact of layout: there are very few articles and they are not
very long. There are large advertisements. News headlines are
small and of different formats. The Herald Post is not a colour
paper, therefore photographs are black and white and not very
large. There is one main headline. The name of the newspaper is
on the top of the page. Layout is very regular for each issue.
Planning alterations: the editor plans to increase the number of
pages and contents.

Editor's assessment: the editor pointed ocut that they wished to
publish more news pages and more longer news stories, so that the
reader can pick up the paper and read the stories freely and

easily without spending money or much time.
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CHAPTER 4

ANALYSIS OF THE TURKISH AND ENGLISH LOCAL NEWSPAPERS

4.1 CHARACTERISTICS OF THE TABLES AND GRAPHS

Since this research is a comparative study of the Turkish and English
local newspapers, first of all newspapers are individually
investigated by the methods given in Chapter 2 and the data are

presented in graphical and tabular form in this chapter.

The first six tables (December 1990 to May 1991) show each newspaper's
performance as far as news (local news, natiocnal news), advertisements
(display, classified, trade, leisure, for sale advertisements), public
announcements, personal anmnouncements, trade and professional,
motoring and property advertisements, photographs, news,
advertisements, other, colour photographs, news pages, advertisement
pages, articles and features, others, continued news, news from news
agencies, advertisement features are considered month by month.
Therefore each paper's monthly performance can examined in these

tables (Tables 1 to 7) which cover all data in the items given above.

The data mentioned is shown in the tables below:

1. Newspapers for December: Table 1
2. Newspapers for January: Table 2
3. Newspapers for February: Table 3
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Newspapers for March:

Newspapers for April:

Newspapers for May:

Newspapers for six months, total average:

Selected items of Turkish and English local newspapers:

The data mentioned is shown in the graphs as below:

1.

2.

10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

Total average
Total average
Total average
Total average
Total average
Total average
Total awverage
Total average
Total average
Total average

Total average

news:

advertisements:

others:

photographs:

news photographs:
advertisement photographs:
other photographs:

colour photographs:
articles and features:
news pages:

advertisement pages:

Distribution of news:

Number of news and advertisements and others pages:

Percentage news, advertising and others in paper:

Number of news, advertisements and others on one page:

Length of average news and advertisements in paper:

Sakarya - 6 months average:

Olay - 6 months average:

Ekspres - 6 months average:
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20. Leicester Mercury - 6 months average Figure 20
21. Herald Post - 6 months average: Figure 21

22. Loughborough Echo - 6 months average: Figure 22

All the following graphs from Figures 1 to 11 show one item (such as
'news', 'photograph' and 'others') giving the average number of
occurrences for each during six months, newspaper by newspaper. These
graphs have been created from data given with details in Table 7. The
method of calculation for obtaining Table 7 has been given in Chapter

2.

Figure 12 "The Distribution of News" graph shows the average number of
local, national and total news items in one newspaper according to
Table 7. Figure 13 shows the number of items of news, advertisements

and other pages in one issue of cne newspaper.

Figure 13 has been obtained by following calculation formulas as

follows:

a) Total number of pages in one issue x total average of news

percentage = number of total news pages.

b) Total number of pages in one issue x total average of

advertisements percentage = number of total advertisement pages.
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c) Number of total news pages + number of total advertisement pages

= number of total news and advertisement pages.

d) Number of pages in one issue - number of total news and

advertisement pages = number of total other pages,

However before these calculations, the percentage of news and

advertisements was found by the following methed:

1. Each issue of each newspaper was taken and each page of it was
accepted as a 100 unit. This means that 1 page = 100 units or 1

page = 100%.

2. According to that each page was assessed from the point of view

of news and advertisements only as a percentage (%).

3. After two hours all the pages of one issue were added together
and then that total number divided by 100 to give an average

number of news or advertisement pages for one issue.

4. Then the average news and advertisement pages figures found for
each issue were added together and that total figure divided by
18 or 12 (the number of issues studied from each newspaper) to
give a final average number of news and advertisement pages for

one newspaper.
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News and advertisements have the biggest amount of space and are two
of the most important items which take up most of the space in
newspapers. Because of that, only news and advertisements have been

assessed as a percentage for each page.

Figure 14 shows the percentage of news, advertisements and other
distribution in one issue of one newspaper, according to Table 8.

Figure 14 has been cbtained by the following calculations:

a) Total average news percentage
Number of total (studied) issues from each newspaper

b) Total average advertisement percentage
Number of total (studied) issues from each newspaper

c) Total average others percentage
Number of total (studied) issues from each newspaper

Also before this calculation, news, advertisements and others

percentages were found by the following method:

a) the total news percentage or advertisements percentage was
divided by the total number of pages in oﬁe issue to give an
average news and advertisements percentage. These these news and
advertisements percentages were added together and that result
had 100 subtracted from it to give an average percentage of

others in one issue.
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b) this calculation was done for all the issues studied from each

newspaper.

c) then all the results were added together and divided by the

number of issues studied.

Figure 15 shows the number of news, advertisements and others in one
page of one issue according to Table 8. Figure 15 has been obtained by

the following calculations:

a) Numbers of total news in one issue
Numbers of average news pages in one issue

b) Numbers of total advertisements in one issue
Numbers of average advertisement pages in one issue

c) Numbers of total others in one issue
Numbers of average others pages in one issue

This calculation was carried out according to the results of previous
calculations. Figure 16 shows the average length of one news and one
advertisement item on one page of one issue according to Table 8.
Figure 16 has also been obtained by the following calculation

formulas:

a) Number of average news pages in one issue
Number of total news in one issue

b) Number of average advertisement pages in one issue
Number of total advertisements in one issue
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c) Number of average others pages in one issue
Number of total others in one issue

This calculation was done according to the results of the previous
calculations. All calculation details and charts are given in

Appendices B, C, D, E, F and G.

Figures 17 to 22 show the six monthly averages for news,
advertisements, photcgraphs, articles, features and others, newspaper
by newspaper, according to Table 7. Besides news and advertisements,
photographs, articles, features and others have been included in these

graphs.

The other three main items mentioned have also covered quite a
remarkable space on the pages of the newspapers. Thus it was
considered important to focus attention on those items given above

paper by paper.

4.2 BNALYSES OF THE RESULTS

The study has mainly considered the items given in the list of figures
and the reason for this has been explained in the previous part of

this Chapter (4.1).

Hence, when one starts to examine the newspapers one can start from
"total average news" items which covered Turkish and English local

newspapers over a six months period. The differences between both
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countries' papers are obvious - Figure 1. As can be seen in the
graph, the Loughborough Echo newspaper has the largest amount of news
of all the newspapers. The Leicester Mercury has the second and Olay
has the third largest news coverage. The reasons are obviocus. The
Loughborough Echo is weekly and has 72 pages, the Leicester Mercury is
daily but has 52 or 48-49 pages. Olay also has a larger numbér of
pages than the other two Turkish newspapers. Sakarya is next with
just 6 or 8 pages. The Herald and Post has 24 pages but it is free
and contains mainly advertisements. Also each newspaper's own internal
organisation and establishment influences the wview. The Mercury and
Echo are the two oldest and well established, well organised and

traditional newspapers too.

The total average advertisement graph shows the advertisement coverage
if each newspaper. The Leicester Mercury seems to have more
advertisements than the other newspapers, but there is one important
point here which is that the Mercury has the largest number of pages
amongst the daily newspapers and Sakarya has the lowest amount. It
seems there is no difference between two Turkish newspapers, Sakarya
and Olay, in advertisement coverage. However there are obvious
differences which are not reflected in the graphs. That is to say,
that Sakarya is daily and has 6 or 8 pages and is not published on
Sunday, but Ekspres is a 12-14 page daily (7 days a week). In spite
of this Ekspres has less advertisement coverage than Sakarya. The
reason could be because of the ownership of the papers, because one of

the national newspapers has more than 60% of Ekspres's shares.
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Echo is a 72 page newspaper, therefore photographs take up a large
amount of space on this paper, but Sakarya is a 6 page newspaper and
thus it has fewer photographs than the Echo. The Herald has preferred

to leave less gpace for photographs than the others.

Figure 5, the total average news photographs graph, shows that the
Leicester Mercury has the largest amount of news photographs.
According to Figure 6, total average advertisement photographs, and
Figure 7, total average others photographs, it can be seen that the
total average news photographs is larger than advertisement and other
photographs. The papers prefer to publish more news photographs
instead of advertisement and other photographs, except the Echo. The
Echo has the largest number of advertisement photographs and Sa;kaxya
has the lowest number. However, others photographs cover much more

space than advertisement photographs.

Figure 8, total average colour photographs graph, shows a very clear
indication that English newspapers do not have any colour photographs
because they are not colour newspapers. One of the Turkish newspapers,
Sakarya, is a colour newspaper but in spite of this it has not got any
colour photographs on its pages. Olay newspaper is the only one which

has colour photographs on almost all its pages.
Figure 9, the total average articles and features graph, shows all
Turkish local papers and the English Leicester Mercury newspaper have

left a large amount of space for articles and features on their pages.
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They are all daily papers. They are observing the news daily,
therefore besides news highlighting the daily events creating public
opinion, supporting the news with these articles and features is a
very important obligation for them. For this reason they leave space

for articles and features.

Figure 10, the total average news pages, and Figure 11, the total
average advertisement pages graph, shows the number of pages of these
items in the paper. According to the graphs it seems Turkish
newspapers are divided equally between news and advertisement pages in
their papers because the news and advertisement pages are almost egual
to each other. However in the English papers, the number of
advertisement pages are definitely two or even three times higher than
news pages. This could be due to a difference in the two countries'’
newspapers advertisement collecting organisations and both countries'
local readers and advertisers habits may be different in publishing

advertisements in the local paper.

Figure 12, the distribution of news graph, shows the numbers of total,
lccal and national news distribution in the newspapers. As can be seen
from the graph, the Echo newspaper publishes little other than local
news which is the same in Sakarva. Among the Turkish newspapers, Olay
has the most space for national news publishing, followed by Ekspres,
but both Turkish local newspapers are distinguished by the importance
of their city of publication in Turkey. Both papers' cities of

publication are among the most developed and industrial cities in
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Turkey and also their importance is nationwide. For instance, Bursa
(Olay's city of publication) is central to the communications between
Istanbul, Ankara and Izmir which are the three largest cities in
Turkey. Also Ankara is important both agriculturally and because of
its nearness to the Iragi and Syrian borderlines which playeq a very
important role in recent history during the Gulf crisis and war.
Therefore Olay and Ekspres leave quite noticeable space for national
news on their pages. The Mercury has the largest amount of national
news of the English papers, which is still not as large as that in the

Turkish newspapers.

Figure 13, the number of pages graph shows each paper's amount of
news, advertisements and others pages in one issue. According to the
graph there are no large differences between the items in Sakarya,
Olay and Ekspres newspapers. The number of news pages is always more
than other items. The Leicester Mercury's number of advertisement
pages takes up the most, news pages take up the second largest space,
and others pages take up third place in the paper, like the other two
English papers, but this difference is most noticeable in the Echo as

number of advertisement pages.

Figure 14, the percentage graph, shows the percentage of news,
advertisements and others for one issue of each paper. For Sakarya
news percentage takes up the most space, percentage of advertisements
takes up second and the others percentage takes up third place, which

is similar to Olay, but the Ekspres news is first, others second and
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advertisements takes third place in the paper. This situation is
different in the English local papers. Advertisements take up first,

news second and others third place on the pages.

Figure 15, the number of news, advertisements and others on one page
graph, shows number of news items, advertisements and others on one
page of one issue. According to the graph it can be seen that others
takes first place in Sakarya's one page, advertisements second and
news third place. For Olay, number of advertisements takes up first,
others second and news third place on one page. For Ekspres, others
take up first, advertisements second and news third place on one page.
For the Leicester Mercury, advertisements take up first, others second
and news third places on one page. For the Herald and Post, and the
Loughborough Echo, others came first, advertisements second and news

takes third place.

Figure 16, length of average news and advertisement graph, shows the
length of average news and advertisements on one page. According to
the graph, news always covers more space than advertisements on one
page in all the newspapers. All the newspapers length of average news
and advertisements figures are very close to each other except the
Leicester Mercury. In the Mercury news coverage on the page is

considerably higher than the others.

Figures 17 to 22, Sakarya, Olay, Ekspres, Leicester Mercury, Herald

Post and the Loughborough Echo's six months averages graph, shows each
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paper's average news, advertisements, photographs, articles/features
and others items coverage in the paper. According to the graph, for
Sakarya, photographs take first place, news and advertisements
together take up second, others third and articles and features take
up fourth place in the paper. For Olay, advertisements definitely
take up first, news and photographs together take up second and others
and articles and features take up third place in the paper. There is a
large difference between the first group news, advertisements,
photographs and the second group, articles/features and others in
amounts. For Ekspres, photographs take up first place, news second,
advertisements third, others and articles/features take up fourth

place in the paper.

For the Leicester Mercury, advertisements take up first place and news
and photographs take up second place in the paper. Others and the
number of articles/features is very low in the six months average as
seen in Figure 20. For the Herald and Post and the Loughborough Echo

the situation is exactly the same as the Leicester Mercury.

These graphs show that English newspapers do not have any problem with
advertisemenfs and they leave more space for them than other items.
Also English newspapers give less national news than Turkish papers.
English and Turkish newspapers leave almost the same amount of space
for photographs, but Turkish local papers leave more space for

articles and features and others.
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1 CHAPTER 5

CONCLUSIONS AND THE IMPLICATIONS FOR TURKISH NEWSPAPERS

After carrying out this study, comparing and analysing the content of
Turkish and English local newspapers, it has been shown that both
countries' local newspapers have, more or less, similar techniques and

principles of approach to events in their local area.

However, there are some big differences between the two countries’

local newspapers. These differences are listed below:

1. From the technical point of view the first difference can be seen
in the two countries' newspaper sizes. Turkish local newspaper
sizes are 57 x 80 cm and they are colour newspapers, but English
local newspapers are 64 x 43 cm and do not use colour printing.
Also Turkish local papers use poorer quality printing paper than
English local newspapers. However both countries' local papers
are prepared and printed by the same kind of printing press.
There are sane differences in layout too. Turkish newspapers use
colour prinf on the pages. Except Sakarya, the other two Turkish
local papers use many colour photographs on the front page. These
photographs are quite large and many of them are relevant to the
news. As can be seen in Figures 5 and 6, Turkish newspapers
definitely prefer to leave more space for news photographs than

advertisement photographs. Besides photographs, Turkish local
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papers use large format letters for headlines and news flashes.
Articles are very short and are usually summarised on the front
page, unlike English lccal papers, because English local papers
use smaller format (font) and size type letters for headlines and
newsflashes on the front page. Also news stories are longer than

Turkish local papers.

There are also some differences in number of words on the front
page - English local papers always have more words on the front

page.

There is another sharp and very important difference which is the
number of pages of each paper. For instance, of the Turkish
newspapers:

Sakarya has 6- 8 pages

Olay has 14-16 pages

Ekspres has 12-14 pages

Of the English local papers:
Leicester Mercury has 32-56 pages
Herald Post has 24-28 pages

Loughborough Echo has 62-80 pages
Actually this is a very considerable point to emphasise. The
number of pages in a newspaper influences many other

circumstances too, such as number of articles, number of
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advertisements, number of photographs and other information. The
nurber of pages has a direct relevance on the paper's economical
and organisational conditions, because there are big differences
between 8-10 and 72-80 pages of publishing. If the newspaper can
manage 80 pages this means it can manage a larger number of staff
and an organisation with a strong budget. The situation depends

on how well established the newspaper is.

From the point of number of news articles, there are different
numbers of articles to each page in English and Turkish papers.
Local English papers have more news than Turkish papers according
to Figure 1, but in fact if the number of pages is not taken into
account, it will be seen that Turkish newspapers publish more
articles than English local papers. However, tﬁe number of pages
affects the indicators and there is one obvious indication 'wm'.ch
is that English local newspapers publish more local, as opposed
to national news, than Turkish newspapers. English local papers
have more local news coverage organisation in their area.
Therefore, English local papers are much more local than Turkish

local papers.

Fram the number of advertisements point of view, this is another
big difference and a considerable point for Turkish newspapers.
There is a remarkable distinction between Turkish and English
local newspapers in the coverage of advertisements (see Figure
2). The variety of advertisements is very small in Turkish
newspapers, only one of them has any classified or trade and

professional advertisements.
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English newspapers do not have any advertisement collecting

problems for many reasons. These reasons can be listed as

follows:

a) the idea of advertising is better established in England than
in Turkey;

b) there are well organised advertising departnents within the
newspapers. This is a very important point for advertisement
finding or collecting or providing space for advertisers on

the paper.

From the circulation figures point of view, this is an important
element which influences the newspapers and their coverage of
items. There are quite large differences between the circulation
figures for Turkish and English local newspapers too. Turkish

local newspapers are as follows:

Sakarvya: 4,000 (daily)
. Olay: ‘ 10,000 (daily)
Ekspres: 4,600 (daily)

English local newspapers:

Leicester Mercury: 137,000 (daily)
Herald Post: 57,000 (weekly)
Loughborough Echo: 22,000 (weekly)

Among the English local newspapers, the Herald Post is a free

newspaper, but its circulation figures is considerable.
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5. Another notable difference is number of staff within newspapers.
English newspapers have more staff and support some social or
sports activities for promotion. This kind of pramotion is not
popular for Turkish local papers. English local newspapers are
much older than Turkish local newspapers and ‘their incomes are
obviously much better than the Turkish local newspapers because

of larger circulation and more advertisement coverage.

To conclude, in this study it was intended to find the main
differences between Turkish and English local newspapers and highlight
the particular circumstances which create the newspaper's own

individual advantages and disadvantages.

Turkish and English local newspapers have same differences. The main
differences are number of pages, number of news items, number of
advertisements, circulation figures, and some technical points. These
differences have come about for many reasons. One of the main reasons
is the establishment of the newspaper publishing dates in both
countries. In England newspapers were first published in 1702, but in
Turkey it was 1831 by the govermment. OCne of the newspapers studied,
the Leicester'Mercury, was first published in 1874, and the
Loughborough Echo was first published in 1891. However the éldest
paper amongst the Turkish local newspapers studied, is Sakarya which
was first published in 1946. There is quite a big distinction between

the two countries' press history which influences all the newspapers.
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There is also the influence of the country's level of economical,
educational and technological development on the press. Even the
cultural structure of the societies plays a very important role in the
press or attitude towards the press. In the general structure of
society, local press can be affected negatively or positively. This
depends on the society's cultural, educational, historical and

econcmical background and present situation.

This is the result of the examination into the circumstances of the
Turkish local press. The Turkish national and local press have
developed very fast within the last 20 years. Also internal and

external circumstances have changed, but need to change more.

There is one last point which has to be mentioned here. Both the
countries populations are almost the same (57-58 million). According
to the population, the Turkish newspapers circulation figures all
together (including the local press) is 5 million. This figure cannot
campare with the English newspapers' circulation figures because one
English newspaper alone (the Sun) has a circulation figure of more
than 3 million copies a day. Therefore circulation figures are not
comparable to each other. However there are different attitudes to
ownership of newspapers in both countries. In Turkey newspapers sold
may only be 3 million copies a day, but they are read by over 12
million people because of the "sharing" mentality towards newspapers.
It is different in England. In Turkey the individual does not

consider a newspaper to be his property but will pass it around among
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N

- pis friends, on the bus, for example. Many people read newspapers in

' cafes, barbers or at work which they have not bought.

The attitude of the English to newspaper ownership means that

circulation figures are increasing.

Actually, under the television, radio and other media influences and
campetition, the most important point is not the circulation figures,
but the number of readers. Therefore Turkish local papers still have
quite an important mission. They need some encouragement,
reorganisation and more involvement with local people and local
events.
\

The Turkish press also has a different attitude to advertising. They
consider their role to be providing news coverage and think of
advertising merely as a means of funding. The English press sees
providing advertisements as an important part of their role because it
is providing a useful service to the public. The local advertisers and

the public meet through the press.
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APPENDIX A

THE LIST OF CHOSEN MONTHS AND ISSUES OF THE

SELECTED LOCAL NEWSPAPERS

TURKISH LOCAL NEWSPAPERS:

Sakarya:

1 December 1990/8 December 1990/31 December 1990
10 January 1991/14 January 1991/30 January 1991

25 February 1991/26 February 1991/28 February 1991
1 March 1991/22 March 1991/26 March 1991

4 April 1991/8 April 1991/9 April 1991

23 May 1991/27 May 1991/28 May 1991.

Olay

3 December 1990/4 December 1990/14 December 1990
17 January 1991/18 January 1991/20 January 1991

4 February 1991/12 February 1991/28 February 1991
17 March 1991/27 March 1991/28 March 1991

8 April 1991/10 April 1991/15 April 1991

24 May 1991/25 May 1991/30 May 1991.
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res

4 December 1990/5 December 1990/6 December 1990
22 January 1991/23 Jamuary 1991/24 January 1991

25 February 1991/27 February 1991/28 February 1991
9 March 1991/10 March 1991/11 March 1991

4 April 1991/5 April 1991/10 April 1991

14 May 1991/20 May 1991/30 May 1991.

BRITISH LOCAL NEWSPAPERS:

Leicester Mercury:

1 December 1990/11 December 1990/17 December 1990

3 January 1991/16 January 1991/23 January 1991

4 February 1991/11 February 1991/26 February 1991
4 March 1991/18 March 1991/25 March 1991

16 April 1991/2 April 1991/30 April 1991

l 7 May 1991/15 May 1991/27 May 1991.

Loughborough Echo:

14 December 1990/21 December 1990
4 January 1991/11 January 1991

1 February 1991/15 February 1991
8 March 1991/22 March 1991

5 April 1991/12 April 1991

3 May 1991/17 May 1991.
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Loughborough Herald Post:

12 December 1990/24 December 1990
2 January 1991/16 January 1991
13 February 1991/27 February 1991
13 March 1991/27 March 1991

3 April 1991/24 April 1991

8 May 1991/15 May 1991.
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APPENDIX B

SAKARYA:
PERCENTAGE OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE
No of Pages Month % News % Adverts % Others
6 December 49.6 30.3 20.0
6 December 50.0 31.6 18.3
8 December 31.8 65.0 3.1
8 January 30.0 50.0 20.0
6 January 43.3 28.3 28.3
8 January 47.5 18.7 33.7
6 February 36.6 34.1 29.1
6 February 38.3 30.8 30.8
8 February 36.8 32.5 30.6
6 March 38.3 33.3 28.3
6 March 40.0 36.6 23.3
8 March 35.0 25.0 40.0
8 April 35.0 32.5 32.5
8 April 48.7 21.8 29.3
8 April 37.5 30.0 32.5
8 May 38.7 28.7 42.5
8 May 47.5 30.0 22.5
8 May 37.5 25.0 37.5
6 months total: 722.5 574.6 502.7
Dividing by 18 issues: 40.1 31.9 27.9

Sakarya is a daily newspaper
A total of 18 issues have been examined for a 6 month period

Three issues have been examined for each month.
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TOTAL NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE

No of Pages Month Total Total Total
News Adverts Others

6 December 32 30 41

6 December 35 37 47

8 December 33 35 53

8 January 27 32 35

6 January 23 32 47

8 January 48 26 44

6 February 21 21 38

6 February 23 24 38

8 February 32 36 35

6 March 22 26 35

6 March 23 36 42

8 March 31 26 71

8 April 38 28 44

8 April 34 32 61

8 April 33 31 66

8 May 34 35 53

8 May 32 35 54

8 May 36 37 47

6 months total: 557 559 871
Dividing by 18 issues: 30.9 31.0 48.3
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHER PAGES IN ONE ISSUE

No of Pages Month No of News No of Advert No of Cther
pages in pages in pages in
one issue one issue one issue

6 December 2.9 1.8 1.3
6 December 3.0 1.9 1.1
8 December 2.5 5.2 0.3
8 January 2.4 4.0 1.6
6 January 2.5 1.6 1.9
8 January 3.8 1.5 2.7
6 February 2.2 2.0 1.8
6 February 2.3 1.8 2.0
8 February 2.9 2.6 2.5
6 March 2.2 2.0 1.8
6 March 2.4 2.2 1.4
8 March 2.8 2.0 3.2
8 April 2.8 2.6 2.6
8 April 3.9 1.7 2.4
8 April 3.0 2.4 2.6
8 May 3.1 1.5 3.4
8 May 3.8 2.4 1.8
8 May 3.0 2.0 3.0
6 menths total: 51.5 41.2 37.4
Dividing by 18 issues: 2.8 2.2 2.0
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS ON ONE PAGE

No of Pages Month No of News No of Adverts No of Others
items on on one page on one page
one page

6 December 11.1 16.6 33.0

6 December 12.5 20.0 50.0

8 December 14.2 7.1 0.1

8 January 12.5 8.3 25.0

6 January 10.0 20.0 25.0

8 January 14.2 20.0 16.6

6 February 10.0 11.1 25.0

6 February 10.0 14.2 20.0

8 February 11.1 14.2 25.0

6 March 10.0 14.2 20.0

6 March 10.0 16.6 33.0

8 March 11.1 14.2 25.0

8 April 14.2 11.1 120.0
8 Apri 9.0 20.0 33.0
8 April 11.1 14.2 33.0
. 8 May 11.1 25.0 16.6
8 May 9.0 16.6 33.0
8 May 12.5 20.0 16.6
6 months total: 203.6 283.4 449.9

Dividing by 18 issues: 11.3 15.7 24.9
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AVERAGE LENGTH OF ONE NEWS ITEM, ADVERTISEMENT, OTHER ON ONE PAGE

No of Pages Month Average Average Average
length of length of length of
one news one advert one other
item on on one item on
one page page one page

6 December 0.09 0.06 0.03
6 December 0.08 0.05 0.02
8 December 0.07 0.01 5.66
8 January 0.08 0.12 0.04
6 January 0.10 0.05 0.04
8 January 0.07 0.05 0.06
6 February 0.10 0.09 0.04
6 February 0.1 0.07 0.05
8 February 0.09 0.07 0.04
6 March 0.1 0.07 0.05
6 March 0.10 0.06 0.03
8 March 0.09 0.07 0.04
8 April 0.07 0.09 0.05
8 April 0.11 0.05 0.03
8 April 0.09 0.07 0.03
8 May 0.09 0.04 0.06
8 May 0.11 0.06 0.03
8 May 0.08 0.05 0.06
6 months total: 1.62 1.26 6.36
Dividing by 18 issues: 0.09 0.07 0.35
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APPENDIX C

OLAY:
PERCENTAGE OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE

No of Pages Month % News 3 Adverts % Others
10 December 53.0 40.0 7.0
12 December 52.0 30.4 17.5
12 December 41.2 37.9 20.8
16 January 61.8 22.1 15.9
12 January 57.0 22.9 20.0
12 January 55.4 21.6 22.9
10 February 61.0 26.0 13.0
14 February 48.9 31.4 19.6
14 February 56.0 23.2 20.7
12 March 52.0 25.0 23.0
12 March 48.7 27.5 23.7
14 March 57.8 26.4 15.7
14 April 60.0 18.9 21.0
12 April 54.1 21.6 24.1
14 April 28.5 55.3 16.0
16 May 48.4 33.4 18.1
14 May 57.8 29.6 12.4
12 May 46.2 25.4 28.3

6 months total: 940.3 519.1 340.4

Dividing by 18 issues: 52.2 28.8 18.9

Olay is a daily newspaper
A total of 18 issues have been examined for a 6 month period

Three issues have been examined for each month.
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TOTAL NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE

No of Pages Month Total Total Total
News Adverts Others

10 December 37 197 62
12 December 66 204 76
12 December 49 204 76
16 January 80 169 111
12 January 72 161 78
12 January 64 139 65
10 February 57 147 64
14 February 70 162 95
14 February 84 209 84
12 March 68 166 62
12 March 73 198 76
14 March 83 208 85
14 April 85 164 85
12 April 73 167 72
14 April 41 185 58
16 May 96 287 S0
14 May 104 272 81
12 May 83 255 78

6 months total: 1297 3494 1398

Dividing by 18 issues: 71.9 194.1 77.6
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHER PAGES IN ONE ISSUE

No of Pages Month No of News No of Advert No of Other
pages in pages in pages in
one issue one issue one issue

10 December 5.3 4.0 0.7

12 . December 6.2 3.7 2.1

12 December 5.0 4.6 2.4

16 January 9.9 3.6 2.5

12 January 6.8 2.8 2.4

12 January 6.7 2.6 2.7

10 February 6.1 2.6 1.3

14 February 6.9 4.4 2.7

14 February 7.8 3.3 2.9

12 March 6.2 3.0 2.8

12 March 5.9 3.3 2.8

14 March 8.1 3.7 ’ .2

14 April 8.4 2.7 2.9

12 April 6.5 2.6 2.9

14 . April 4.0 7.8 2.2

16 May 7.8 5.4 2.8

14 May 8.1 4.2 1.7

12 May 5.6 3.1 3.3

6 months total: 121.3 67.4 43.3
| Dividing by 18 issues: 6.7 3.7 2.4
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS ON ONE PAGE

No of Pages Month No of News No of Adverts No of Cthers
items on on one page on one page
one page

10 December 7.1 50 100
12 December 11.1 100 50
12 December 10.0 50 33
16 January 8.3 50 50
12 January 11.1 100 3
12 January 10.0 100 25
10 February 10.0 100 50
14 February 11.1 50 50
14 February 11.1 100 33
12 March 11.1 100 25
12 March 12.5 100 3
14 March 11.1 100 50
14 April 12.5 100 33
12 April 12.5 100 25
14 April 11.1 25 33
16 May 12.5 100 33
14 May 14.2 100 50
12 May 16.6 100 25
6 months total: ~ 203.9 1525 731
Dividing by 18 issues: 11.3 84.7 40.6
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AVERAGE LENGTH OF ONE NEWS ITEM, ADVERTISEMENT, OTHER ON ONE PAGE

No of Pages Month Average Average Average
length of length of length of
one news one advert one other
item on on one item on
one page page one page

10 December 0.14 0.02 0.01
12 December 0.09 0.01 0.02
12 December 0.10 0.02 0.03
16 January 0.12 0.02 0.02
12 January 0.09 0.01 0.03
12 January 0.10 0.01 0.04
10 February 0.10 0.01 0.02
14 February 0.08 0.02 0.02
14 February 0.09 0.01 0.03
12 March 0.09 0.01 0.04
12 March 0.08 0.01 0.03
14 March 0.0%8 0.01 0.02
14 April 0.08 0.01 0.03
12 April 0.08 0.01 0.04
14 April 0.09 0.04 0.03
16 May 0.08 0.01 0.03
14 May 0.07 0.01 0.02
12 May 0.06 0.01 0.04
6 months total: 1.64 0.25 0.5
Dividing by 18 issues: 0.09 0.013 0.302
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APPENDIX D

EKSPRES:
PERCENTAGE OF NEWS, ADVERTISEMENTS

AND OTHERS IN ONE ISSUE

No of Pages Month % News % Adverts % Others
12 December 41.6 30.0 28.3
12 December 41.2 29.1 29.5
12 December 39.5 35.0 25.4
10 January 60.5 9.0 30.5
10 January 59.5 11.0 29.5
10 January 69.0 6.5 24.5
10 February 67.0 4.0 29.0
10 February 54.5 12.0 33.5
10 February 59.5 16.0 24.5
10 March 65.5 9.0 25.5
10 March 69.5 11.0 19.5
10 March 47.0 22.5 30.5
10 April 57.5 22.0 20.5
10 April 53.0 24.0 23.0
10 April 49.0 15.5 35.5
10 May 58.0 19.0 23.0
10 May 41.0 33.0 26.0
10 May 42.0 25.0 33.0

6 months total: 975.0 333.6 491.3

Dividing by 18 issues: 54.1 18.5 27.2

Ekspres is a daily newspaper

A total of 18 issues have been examined for a 6 month period
Three issues have been examined for each month.
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TOTAL NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE

No of Pages Month Total Total Total
News Adverts Others

12 December 40 85 75

12 December 51 56 78

12 December 55 71 78

10 January 43 14 71

10 January 44 18 76

10 January 46 16 71

10 February 62 5 92

10 February 47 23 85

10 February 67 30 80

10 March : 66 17 74

10 March 74 8 58

10 March 47 18 .70

10 April 50 38 85

10 April 46 35 94

10 April 52 34 75

10 May 46 26 96

10 May 48 28 84

10 May 44 46 97

6 months total: 928 568 1439
Dividing by 18 issues: 51.5 31.5 79.9
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHER PAGES IN ONE ISSUE

No of Pages Month No of News No of Advert No of Other
pages in pages in pages in
one issue one issue one issue

12 December 5.0 3.6 3.4
12 December 5.0 3.5 3.5
12 December 4.7 4.2 3.1
10 January 6.1 0.9 3.0
10 January 6.0 1.1 2.9
10 January 6.9 0.7 2.4
10 February 6.7 0.4 2.9
10 February 5.5 1.2 3.3
10 February 6.0 1.6 2.4
10 March 6.6 0.9 2.5
10 March 7.0 1.1 1.9
10 March 4.7 2.3 3.0
10 April 5.8 2.2 2.0
10 April 5.3 2.4 2.3
10 April 4.9 1.6 3.5
10 May 5.8 1.9 2.3
10 May 4.1 3.3 2.6
10 May 4.2 2.5 3.3
6 months total: 100.3 35.4 50.3
Dividing by 18 issues: 5.5 1.9 2.7
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS ON ONE PAGE

No of Pages Menth No of News No of Adverts No of Others
items on on one page on one page
one page

12 December 8.3 25.0 25.0
12 December 11.1 16.6 25.0
10 December 12.5 20.0 33.0
10 January 7.1 16.6 25.0
10 January 7.6 16.6 33.0
10 January 6.6 25.0 33.0
10 February 10.0 12.5 33.0
10 February 9.0 20.0 33.0
10 February 12.5 20.0 33.0
10 March 10.0 20.0 33.0
10 March 11.1 7.6 33.0
10 March 10.0 8.3 25.0
10 April 9.0 20.0 50.0
10 April 9.0 16.6 50.0
10 April 11.1 25.0 25.0
10 May 8.3 14.2 50.0
10 May 12.5 9.0 33.0
10 May 11.1 20.0 33.0

6 months total: » 177.2 313.2 605.0

Dividing by 18 issues: 9.8 1.4 33.6
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AVERAGE LENGTH OF ONE NEWS ITEM, ADVERTISEMENT, OTHER ON ONE PAGE

No of Pages Month Average Average Average
length of length of length of
one news one advert one other
item on on one item on
one page page one page

12 December 0.12 0.04 0.04
12 December 0.09 0.06 0.04
12 December 0.08 0.05 0.03
10 January 0.14 0.06 0.04
10 January 0.13 0.06 0.03
10 January 0.15 - 0.04 0.03
10 February 0.10 0.08 0.03
10 February 0.11 0.05 0.03
10 February 0.08 0.05 0.03
10 March 0.1 0.05 0.03
10 March 0.09 0.13 0.03
10 March 0.01 0.12 0.04
10 April 0.11 0.05 0.02
10 April 0.11 0.06 0.02
10 April 0.09 0.04 0.04
10 May 0.12 0.07 0.02
10 May 0.08 0.11 0.03
10 May 0.09 0.05 0.03
6 months total: 1.89 1.17 0.56
Dividing by 18 issues: 0.10 0.06 0.03
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LEICESTER MERCURY:

APPENDIX E

PERCENTAGE OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE

%Otﬁers

No of Pages Month % News % Adverts
52 December 36.5 46.1 17.3
40 December 31.0 53.3 15.6
36 December 47.0 39.5 13.4
40 January 28.0 58.8 13.1
36 January 33.3 48.4 18.1
40 January 34.6 51.7 13.6
36 February 39.8 47.6 12.5
32 February 42.6 43.6 13.7
36 February 36.8 48.7 13.4
36 March 39.8 52.6 7.5
36 March 42.6 47.9 9.4
36 March 40.0 49.4 10.5
36 April 39.5 51.6 8.7
32 April 43.9 44.8 11.2
36 April 39.5 50.2 10.1
40 May 37.5 53.0 9.6
40 May 30.2 55.1 14.6
32 May 52.1 38.4 8.3

6 months total: 695.2 882.5 222.2

Dividing by 18 issues: 38.6 43.0 12.3

Leicester Mercury is a daily newspaper

A total of 18 issues have been examined for a 6 month period

Three issues have been examined for each month.
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TOTAL NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE

No of Pages Month Total Total Total
News Adverts Others

52 December 97 1617 416

40 December 106 1142 124

36 December 135 1186 127

40 January 101 888 89

36 January 98 1261 108

40 January 106 1476 107

36 February 112 1269 110

32 February 108 1057 111

36 February 112 1085 108

36 March 98 1205 142

36 March 107 1276 123

36 March 89 1373 99

36 April 104 1044 122

32 April 91 943 103

36 April 99 994 109

40 May 100 1373 122

40 May 91 1641 103

32 May 110 908 113

6 months total: 1864 21728 2336
Dividing by 18 issues: 103.5 1207.6 129.7
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHER PAGES IN ONE ISSUE

No of Pages Month No of News No of Advert No of Cther
pages in pages in pages in
one issue one issue one issue

52 December 19.0 24.0 9.0
40 December 12.4 21.3 6.3
36 December 16.9 14.2 4.9
40 January 11.2 23.5 5.3
36 January 12.0 17.4 6.6
40 January 13.8 20.7 5.5
36 February 14.3 17.1 4.6
32 February 13.6 13.9 4.5
36 February 13.2 17.8 5.0
36 March 14.3 18.9 2.8
36 March 15.3 17.2 3.5
36 March 14.4 17.8 3.8
36 April 14.2 18.6 3.2
32 April 14.0 14.3 3.7
36 April 14.2 18.1 3.7
40 May 14.9 21.2 3.9
40 May 12.1 22.0 5.9
32 May 16.7 12.3 3.0
6 months total: . 256.5 330.3 85.2
Dividing by 18 issues: 14.2 18.3 4.7
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NUMBER OF NEWS, ADVERTISEMENTS AND QTHERS ON ONE PAGE

No of Pages Month No of News No of Adverts No of Others
items on on one page on one page
one page

52 December 5.2 71.4 50
40 December 9.0 55.5 20
36 December 8.3 90.9 33
40 January 9.0 38.4 20
36 January 8.3 76.9 16.6
40 January 7.6 71.4 20
36 February 8.3 76.9 25
32 February 8.3 76.9 25
36 February 9.0 62.5 25
36 March 7.1 66.6 100
36 March 7.1 76.9 50
36 March 6.2 83.3 3
36 April 7.6 58.8 50
32 April 6.6 66.6 33
36 April 7.1 55.5 33
40 May 7.1 66.6 33
40 May 7.6 76.9 20
32 May 6.6 76.9 50
!
6 months total: ©136.0 1248.9 636.6
Dividing by 18 issues: 7.5 69.3 35.3
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AVERAGE LENGTH OF ONE NEWS ITEM, ADVERTISEMENT, OTHER ON ONE PAGE

No of Pages Month Average Average Average
length of length of length of
one news one advert one other
item on on ane item on
one page page one page

52 December 0.19 0.014 0.02
40 December 0.11 0.018 0.05
36 December 0.12 0.011 0.03
40 January 0.11 0.026 0.05
36 January 0.12 0.013 0.06
40 January 0.13 0.014 0.05
36 February 0.12 0.013 0.04
32 February 0.12 0.013 0.04
36 February 0.11 0.016 0.04
36 March 0.14 0.015 0.01
36 March 0.14 0.013 0.02
36 March 0.16 0.012 0.03
36 April 0.13 0.017 0.02
32 April 0.15 0.015 0.03
36 April 0.14 0.018 0.03
40 May 0.14 0.013 0.03
40 May 0.13 0.013 0.05
32 May 0.15 0.013 0.02
6 months total: 2.41 0.269 0.62
Dividing by 18 issues: 0.13 0.014 0.03
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LOUGHBOROUGH ECHO:

APPENDIX F

PERCENTAGE OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE

No of Pages Month % News % Adverts % Others
56 December 31.2 56.2 12.5
56 December 33.0 58.0 8.9
64 January 29.3 64.3 6.4
64 January 28.3 69.4 2.2
72 February 29.8 64.7 5.3
64 February 25.5 71.9 2.5
64 March 30.5 61.7 7.6
64 March 25.1 67.7 7.1
64 April 33.5 58.5 7.8
64 April 28.1 64.7 7.1
72 May 25.2 67.9 6.8
72 May 29.0 64.7 6.1

6 months total: 349.0 770.3 80.6

Dividing by 12 issues: 29.0 64.1 6.7

Loughborough Echo is a weeKly newspaper

A total of 12 issues have been examined for a 6 month period
Two issues have been examined for each month.
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TOTAL NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE

No of Pages Month Total Total Total
News Adverts Others

56 December 96 649 168

66 December 218 577 208

64 January 210 528 405

64 January 207 817 381

72 February 251 838 501

64 February 227 623 460

64 March 252 817 386

64 March 191 855 380

64 April 261 650 294

64 April 235 836 337

72 May 238 828 543

72 May 290 874 486

6 months total: 2676 8892 4549
Dividing by 12 issues: 223 741 379
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHER PAGES IN ONE ISSUE

No of Pages Month No of News No of advert No of Other
pages 1in pages in pages in
one issue one issue one issue
56 December 17.5 31.5 7.0
56 December 18.5 32.5 5.0
64 January 18.8 41.2 4.0
64 January 18.1 44.4 1.5
72 February 21.2 46.6 4.2
64 February 16.3 46.0 1.7
64 March 19.5 39.5 5.0
64 March 16.1 43.3 4.6
64 April 21.5 37.5 5.0
64 April 18.0 41.4 4.6
72 May 18.2 48.9 4.9
72 May 20.9 46.6 v 4.5
6 months total: 224.6 499.4 52.0 3
Dividing by 12 issues: 18.7 41.6 4.3
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS ON ONE PAGE

No of Pages Month No of News No of Adverts No of Others
items on on one page on one page
one page

56 December 5.5 25.0 25.0
56 December 12.5 20.0 50.0
64 January 12.5 14.2 0.1
64 January 12.5 20.0 0.2
72 February 12.5 20.0 0.1
64 February 14.2 14.2 0.2
64 March 14.2 25.0 100.0
64 March 12.5 20.0 100.0
64 April 12.5 20.0 100.0
64 April 14.2 25.0 : 100.0
72 May 14.2 20.0 0.1
72 May 14.2 20.0 0.1
6 months total: 151.5 243.4 475.9
Dividing by 12 issues: 12.6 20.2 39.6
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AVERAGE LENGTH OF ONE NEWS ITEM, ADVERTISEMENT, OTHER ON ONE PAGE

No of Pages Month Average Average Average
length of length of 1length of
one news one advert one other
item on on one item on
one page page one page

56 December 0.18 0.04 0.04
56 December 0.08 0.05 0.02
64 January 0.08 0.07 9.87
64 January 0.08 0.05 3.93
72 February 0.08 0.05 8.38
64 February 0.07 0.07 3.69
64 March 0.07 0.04 0.01
64 March 0.08 0.05 0.01
64 April 0.08 0.05 0.01
64 April 0.07 0.04 0.01
72 May 0.07 0.05 9.02
72 May 0.07 0.05 9.25
6 months total: 1.01 0.61 44.25
Dividing by 12 issues: 0.08 0.05 3.68
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APPENDIX G

HERALD AND POST:
PERCENTAGE OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE

No of Pages Month % News % Adverts % Others
24 December 15.4 75.0 9.5
28 December 14.6 76.7 8.5 W
24 January 21.4 68.9 9.5
28 January 17.1 74.2 8.5 ,
24 February 18.1 4.5 7.2
24 February 17.0 75.0 8.0
24 March 14.8 80.4 4.7 f
24 March 21.2 72.0 6.7 ‘i
24 April 17.3 78.5 4.1
24 April 22.7 70.8 6.4
24 May 17.0 76.6 6.3
20 May 15.5 75.2 9.2

6 monfhs total: 212.3 898.3 89.2

Dividing by 12 issues: 17.7 74.8 7.4

Herald and Post is a weekly newspaper
A total of 12 issues have been examined for a 6 month period
Two issues have been examined for each month.
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TOTAL NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS IN ONE ISSUE

No of Pages Month Total Total Total
News Adverts Others

24 December 29 284 47

28 December 33 387 63

24 January 40 256 50

28 January 50 342 66

24 February 38 340 60

24 February 39 321 42

24 March 43 339 41

24 March 58 355 48

24 April 42 383 45

24 April 45 378 51

24 May 39 427 78

20 May 35 364 41

6 months total: 401 4176 632
Dividing by 12 issues: 40.9 348 52.6
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHER PAGES IN ONE ISSUE

No of Pages Month No of News No of Advert No of Cther

pages in pages in pages in
one issue one issue one issue
24 December 3.7 18.0 2.3
28 December 4.1 21.5 2.4
24 January 5.2 16.6 2.2
28 January 4.8 20.5 2.4
24 February 4.3 17.9 1.8
24 February 4.1 18.0 1.9
24 March 3.6 19.3 1.1
24 March 5.1 17.3 1.6
24 April 4.2 18.9 0.9
24 April 5.5 17.0 1.5
24 May 4.1 18.4 1.5
20 May 3.1 15.1 1.8
6 months total: 51.8 218.8 21.4
Dividing by 12 issues: 4.3 18.2 1.7
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NUMBER OF NEWS, ADVERTISEMENTS AND OTHERS ON ONE PAGE

No of Pages Month No of News No of Adverts No of Others
items on on one page on one page
one page

24 December 8.3 16.6 25
28 December 8.3 20.0 33 |
24 January 7.6 16.6 25
24 January 11.1 16.6 33
24 February 9.0 20.0 33
24 February 10.0 20.0 25
24 March 12.5 20.0 50
24 March 12.5 25.0 3
24 April 10.0 25.0 50
24 April 8.3 25.0 50
24 May 10.0 25.0 100
20 May 12.5 25.0 25
6 months total: 120.7 254.8 482
Dividing by 12 issues: 10.0 21.2 40.1
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AVERAGE LENGTH OF ONE NEWS ITEM, ADVERTISEMENT, OTHER ON ONE PAGE

No of Pages Month Average Average Average
length of length of length of
one news. one advert one other
item on on one item on
one page page one page

24 December 0.12 0.06 0.04
28 December 0.12 0.05 0.03
24 January 0.13 0.06 0.04
28 January 0.09 0.06 0.03
24 February 0.11 0.05 0.03
24 February 0.10 0.05 0.04
24 March 0.08 0.05 0.02
24 March 0.08 0.04 0.03
24 April 0.1 0.04 0.02
24 April 0.12 0.04 0.02
24 May 0.10 0.04 0.01
20 May 0.08 0.04 0.04
6 months total: 1.23 0.58 0.35
Dividing by 12 issues: 0.10 0.04 0.02
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TABLES



TABLE 1

MONTH: DECEMBER
Sakarya Olay Ekspres Leics Herald Echo
Merc & Post

News 33.3 50.7 48.7 112.7 32.0 157.0
Local news 33.0 30.3 42.7 89.3 30.5 154.0
National news 0.3 20.3 6.0 23.3 0.5 3.0
Advertisements 34.0 201.7 70.7 1315.0 335.5 613.0
Display Advert. 15.3 65.7 38.7 136.3 228.5 225.0
Classified Adv. 0.0 126.7 7.3 1070.0 81.5 288.5
Trade Adv. 4.0 1.3 1.0 77.7 23.5 74.5
Leisure Adv. 3.0 1.6 4.0 26.0 6.5 18.0
For Sale Adv. 8.3 1.0 0.7 0.0 0.0 0.0
Public Announ. 2.6 4.0 19.0 2.0 0.5 7.0
Personal Announ. 0.0 0.0 0.0 0.0 0.0 0.0
Trade/Profess. 0.0 0.0 0.0 0.0 0.0 0.0
Motoring 0.0 0.0 0.0 0.0 0.0 0.0
Property 0.0 0.0 0.0 0.0 0.0 0.0
Photographs 34.7 63.3 63.3 210.3 42.0 167.5
News Photo. 17.7 39.7 44.0 48.7 13.0 47.5
Adv. Photo. 15.7 19.0 10.7 150.7 18.0 86.5
Other Photo. 1.3 4.7 8.7 11.0 10.0 33.5
Colour Photo. 0.0 37.7 0.0 0.0 0.0 0.0
News pages 2.7 5.3 5.0 14.3 4.0 18.0
Advert. pages 3.0 4.0 3.7 18.0 20.0 32.0
Arts/features 4.7 4.0 4.7 7.7 3.0 3.0
Others 7.7 4.0 9.7 8.7 6.0 8.0
Continued news 0.0 1.7 1.3 0.0 0.0 8.0
News from agents 0.0 9.7 1.3 0.0 0.0 0.0
Adv. features 0.0 0.0 0.0 1.3 3.0 3.0
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TABLE 2

MONTH: JANUARY
Sakarya Olay Ekspres Leics Herald Echo
Merc & Post
News 32.7 72.0 44.3 101.7 45.0 208.5
Local news 29.3 47.3 38.0 85.7 35.0 208.5
National news 3.3 24.7 6.3 16.0 10.0 0.0
Advertisements 30.0 156.3 16.0 1208.3 298.0 672.3
Display Advert. 16.0 68.3 85.7 85.7 128.5 146.5
Classified Adv. 0.0 82.3 6.0 725.3 72.5 251.5
Trade Adv. 2.3 0.7 0.0 47.7 0.0 7.0
Leisure Adv. 2.0 1.7 1.0 38.7 16.0 27.0
For Sale Adv. 5.0 2.3 1.0 0.0 0.0 0.0
Public Announ. 0.7 1.0 2.3 8.0 0.0 4.0
Perscnal Announ. 0.0 0.0 0.0 215.7 0.0 133.5
Trade/Profess. 0.0 0.0 0.0 56.3 57.0 22.0
Motoring 0.0 0.0 0.0 29.0 25.0 56.0
Property 0.0 0.0 0.0 2.0 0.0 25.0
Photographs 27.3 75.7 64.0 82.3 50.5 380.0
News Photo. 19.3 51.0 53.3 44.7 19.5 57.5
Adv. Photo. 3.7 13.7 0.0 28.7 26.0 315.0
Other Photo. 4.3 11.0 10.7 9.0 5.0 7.5
Colour Photo. 0.0 37.3 0.0 0.0 0.0 0.0
News pages 3.0 7.8 6.3 12.3 5.0 18.5
Advert. pages 2.3 2.8 0.8 20.7 18.7 42.75
Arts/features 4.3 4.3 5.3 5.7 3.0 3.0
Others 10.3 4.7 3.3 9.7 3.5 3.5
Continued news 0.0 1.3 1.5 0.0 0.0 8.0
News from agents 0.0 10.0 0.0 0.0 0.0 0.0
Adv. features 0.0 0.0 0.0 3.7 1.0 1.5
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TABLE 3

MONTH: FEBRUARY

Sakarya Olay Ekspres Leics Herald Echo
Merc & Post

News 25.3 70.3 58.7 110.7 38.5 239.0
Local news 25.3 45.3 55.3 74.0 27.5 239.0
National news 0.0 25.0 3.3 36.7 11.0 0.0
Advertisements 2.0 172.7 19.3 1137.0 330.5 730.5
Display Advert. 18.3 74.0 3.3 104.7 126.0 133.0
Classified Adv. 0.0 92.7 4.3 698.0 85.5 232.0
Trade Adv. 1.3 2.3 0.0 5.7 0.0 0.0
Leisure Adv. 1.3 1.3 1.3 47.7 11.5 36.0
For Sale Adv. 4.7 0.3 1.7 0.0 0.0 0.0
Public Announ. 1.3 2.0 8.7 7.3 0.0 11.5
Personal Announ. 0.0 0.0 0.0 217.7 0.0 109.0
Trade/Profess. 0.0 0.0 0.0 52.7 70.0 17.0
Motoring 0.0 0.0 0.0 2.7 37.5  144.0
Property 0.0 0.0 0.0 0.7 0.0 48.0
Photographs 30.0 71.7 75.7 95.3 43.0  469.5
News Photo. 17.6 48.7 69.3 60.3 22.5 58.5
Adv. Photo. 4.7 14.7 0.0 24.0 15.5 403.0
Other Photo. 7.7 7.0 6.3 11.0 5.0 8.0
Colour Photo. 0.0 41.3 2.3 0.0 0.0 0.0
News pages 2.5 7.0 6.16 13.7 4.3 19.0
Advert. pages 2.2 3.3 1.0 16.3 18.0 46.3
Arts/features 5.0 5.7 6.0 4.7 2.0 3.5
Others 8.7 5.0 4.0 8.3 5.0 5.0
Continued news 0.0 1.0 1.3 0.0 0.0 0.0
News from agents 0.0 13.7 0.0 0.0 0.0 0.0
Adv. features 0.0 0.0 0.0 1.3 1.0 1.0
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TABLE 4

MONTH: MARCH

Sakarya Olay Ekspres Leics Herald Echo

Merc & Post
News 25.3 74.7 62.3 98.0 50.5 221.5
Local news 24.7 44.3 43.7 64.3 40.5 212.5
National news 0.7 30.3 18.7 33.7 10.0 9.0
Advertisements 29.3 190.7 14.3 1284.7 357.0 836.0
Display Advert. 13.7 61.0 5.3 129.7 134.0 141.5
Classified Adv. 0.0 125.3 2.0 878.0 92.0 297.5
Trade Adv. 2.7 1.0 0.7 5.3 0.0 0.0
Leisure Adv. 2.0 2.3 3.0 62.3 17.5 34.0
For Sale Adv. 6.3 0.3 1.0 0.0 0.0 0.0
Public Announ. 0.7 0.7 2.0 12.0 0.5 13.5
Personal Announ. 0.0 0.0 0.0 146.3 0.0 ‘113.0
Trade/Profess. 0.0 0.0 0.0 49.0 77.5 22.5
Motoring 0.0 0.0 0.0 1.7 25.5 166.5
Property 0.0 0.0 0.0 0.0 0.0 47.5
Photographs 34.0 64.7 59.7 109.0 39.0 375.0
News Photo. 21.0 43.0 48.0 66.7 17.5 52.5
Adv. Photo. 6.0 10.3 6.0 33.1 16.0 310.5
Other Photo. 7.0 11.3 4.0 9.0 5.5 12.0
Colour Photo. 0.0 37.0 3.3 0.0 0.0 0.0
News pages 2.7 6.7 6.2 14.8 4.3 18.0
Advert. pages 2.0 3.5 1.3 18.0 18.5 41.7
Arts/features 5.0 5.7 1.3 4.0 0.5 3.0
Others 10.3 4.0 6.3 7.0 5.0 4.5
Continued news 0.0 1.2 1.2 0.0 0.0 0.0
News from agents 0.0 17.3 0.0 0.0 0.0 0.0
Adv. features 0.0 0.0 0.0 1.3 0.0 0.5
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TABLE 5

MONTH: APRIL

Sakarya Olay Ekspres Leics Herald Echo
Merc - & Post

News 35.0 69.7 49.3 98.0 43.5 248.0
Local news 35.0 44.7 39.9 74.7 29.0 238.5
National news 0.0 25.0 10.3 23.3 13.0 9.5
Advertisements 30.3 172.0 35.6 993.7 380.5 743.0
Display Advert. 19.0 78.0 20.7 99.7 144.0 115.5
Classified Adv. 0.0 86.3 4.3 584.3 107.5 236.5
Trade Adv. 2.0 1.0 0.33 17.7 0.0 7.5
Leisure Adv. 2.0 3.0 8.3 31.7 13.0 44.5
For Sale Adv. 7.0 2.0 1.3 0.0 0.0 0.0
Public Announ. 0.3 1.7 0.7 12.0 0.0 9.0
Personal Announ. 0.0 0.0 0.0 186.3 0.0 99.0
Trade/Profess. 0.0 0.0 0.0 41.7 82.5 18.5
Motoring 0.0 0.0 0.0 3.3 33.5 166.0
Property 0.0 0.0 0.0 17.0 0.0 49.5
Photographs 39.0 62.3 71.7 97.7 42.5 307.5
News Photo. 25.3 39.7 40.3 63.7 17.0  55.5
Adv. Photo. 6.0 13.3 23.0 21.7 20.5 242.5
Other Photo. 7.7 9.3 8.3 12.3 5.0 9.5
Colour Photo. 0.0 35.3 1.7 0.0 0.0 0.0
News pages 3.3 6.3 5.5 14.0 4.7 19.7
Advert. pages 2.3 4.3 2.2 17.0 18.0  39.5
Arts/features 7.0 5.3 5.0 4.0 0.5 3.0
Others 11.0 4.0 8.0 9.3 5.0 4.5
Continued news 0.0 1.3 0.8 0.0 0.0 0.0
News from agents 0.0 16.7 0.0 0.0 0.0 0.0
Adv. features 0.0 0.0 0.0 0.3 0.0 0.5
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TABLE 6

MONTH: MAY
Sakarya Olay Ekspres Leics Herald Echo
Merc & Post

News 34.0 94.3 46.0 100.3 37.0 264.0
Local news 33.7 66.7 41.7 68.7 25.0 255.5
National news 0.3 27.7 4.3 31.7 12.0 8.5
Advertisements 35.7 271.3 33.3 1307.3  395.5 851.0
Display Advert. 23.3 87.7 20.7 119.3 130.5 139.0
Classified Adv. 0.0 175.3 2.7 941.7 108.5 287.5
Trade Adv. 2.3 0.0 0.3 3.0 0.0 0.0
Leisure Adv. 0.3 2.0 6.3 39.3 10.0 47.0
For Sale Adv. 9.7 1.0 1.7 - 0.0 0.0 0.0
Public Announ. 0.0 5.3 1.7 26.0 0.0 14.5
Personal Announ. 0.0 0.0 0.0 115.7 0.0 98.0
Trade/Profess. 0.0 0.0 0.0 41.7 96.0 26.0
Motoring 0.0 0.0 0.0 10.7 29.5 174.5
Property 0.0 0.0 0.0 10.0 20.0 64.5
Photographs 37.0 73.7 81.7 98.7 50.5 506.5
News Photo. 28.0 53.4 48.3 65.0 13.5 59.0
Adv. Photo. 2.7 12.0 26.3 23.3 32.0 439.5
Other Photo. 6.3 7.3 7.0 10.3 5.0 8.0
Colour Photo. 0.0 44.3 0.0 0.0 0.0 0.0
News pages 3.0 7.2 4.7 14.7 3.5 - 19.5
Advert. pages 2.0 4.2 2.7 18.5 16.8 48.3
Arts/features 5.0 5.7 5.0 4.3 1.5 3.0
Others 10.3 3.7 5.7 8.7 5.0 5.0
Continued news 0.0 1.3 1.0 0.0 0.0 8.0
News from agents 0.0 19.3 0.0 0.0 0.0 0.0
Adv. features 0.0 0.0 0.0 1.0 2.5 0.0
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TABLE 7

TOTAL
Sakarya Olay Ekspres Leics Herald Echo
Merc & Post

News 30.93 71.95 51.55 103.56 40.91 223.0
Local news 30.16 46.43 43.4 76.11 31.25 218.0
National news 0.76 25.5 8.15 27.45 9.41 5.0
Advertisements 31.05 194.11 31.53 1207.66 349.5 740.96
Display Advert. 17.6 72.45 15.73 112.56 148.58 150.08
Classified Adv. 0.0 114.76 4.43 816.21 91.41  265.58
Trade Adv. 2.43 1.05 0.38 26.18 3.91 14.83
Leisure Adv. 1.76 1.98 3.98 40.95 12.41 34.41
For Sale Adv. 7.5 1.15 1.23 0.0 0.0 0.0
Public Announ. 0.93 2.45 5.73 11.21 0.16 g.91
Personal Announ. 0.0 0.0 0.0 146.95 0.0 92.08
Trade/Profess. 0.0 0.0 0.0 40.23 63.83 17.83
Motoring 0.0 0.0 0.0 7.9 25.16 117.83
Property 0.0 0.0 0.0 4.95 3.33 39.08
Photographs 33.66 68.56 69.35 115.55 44.58 367.66
News Photo. 21.48 46.06 50.53 58.18 17.16 55.08
Adv. Photo. 6.46 13.83 11.0 49.61 21.33 299.5
Other Photo. 5.71 8.43 7.5 10.43 5.91 13.08
Colour Photo. 0.0 38.81 1.21 0.0 0.0 0.0
News pages 2.86 6.71 5.64 13.96 4.3 18.78
Advert. pages 2.3 3.68 1.95 18.08 18.33 41.75
Arts/features 5.16 5.11 4.55 5.06 1.75 3.08
Others 9.71 4.23 6.16 8.61 4.91 5.08
Continued news 0.0 1.3 1.18 0.0 0.0 1.33
News from agents 0.0 14.45 0.21 0.0 0.0 0.0
Adv. features 0.0 0.0 0.0 1.48 1.25 1.08
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TABLE 8

Leics. Merc. Herald/Post Lough. Echo

News (%) 38.63 17.7 29.08
Advertisements (%) 49.03 74.86 64.19
Others (%) 12.35 7.44 6.72
Number of News Pages 14.25 4.32 18.71
Number of Advert. Pages 18.35 18.23 41.61
Number of Others Pages 4.73 1.78 4.3

Length of Average News 0.13 0.1 0.08
Length of Average Advert 0.01 0.04 0.05
Length of Others 0.03 0.3 3.7

No of News on one page 7.5 10.01 12.62
No of Adverts on one page 69.3 21.23 20.28
No of COthers on one page 35.3 40.16 39.66

Sakarya Olay Ekspres

Advertisements (%) 31.93 28.34 18.54
Others (%) 27.93 18.92 27.29
Number of News Pages 2.86 6.74 5.58
Number of Advert. Pages 2.28 3.75 1.97
Number of Cthers Pages 2.07 2.4 2.8

Length of Average News 0.09 0.09 0.1

Length of Average Advert 0.07 0.01 0.06
Length of Cthers 0.35 0.02 0.03
No of News on one page 11.3 11.3 9.84
No of Adverts on one page 15.7 84.7 17.4

No of Others on one page 24.9 40.6 33.6
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